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EXE CUTIVE S UMMARY

This report presents the results of the maiden Ghana User Satisfaction Survey (GUSS). The fieldwork
covered a period of ten working days (April 16-27,2012). The survey used the list of persons and institutions
thathad requested for and used statistics or statistical products of the Service between 2007 and 2011.

The objectives of the survey were to assess data needs, and users' satisfaction level with the current state of
official national statistics and perceptions of key users of the statistical products and services of the National
Statistical System (NSS).

The GUSS covered users of statistics in the government sector, business community, education sector, media,
international agencies, civil society organizations and individual researchers. A one-stage stratified sample
design with proportional allocation to size was adopted in selecting the number of users for each sector.

Intotal, 610 users were involved in the survey with a response rate of 92.8 per cent. Among the respondents
the most common statistics ever used were demographic (77.9%), and the least used were crime or judicial
statistics (14.0%).

The findings revealed that Ghana Statistical Service is the main source of statistical information (39.2%) for
users in the country. This is followed by Ministries, Departments and Agencies/Metropolitan, Municipal,
and District Assemblies (26.3%) and International Organizations (12.5%). Official statistics are mainly
used for planning purposes, research work or for informed decision making or policy formulation.

Apart from statistics on Business (22.1%), Crime/Judicial (20.7%), Labour (19.0%) and External Trade
(15.8%) with which users were somewhat dissatisfied, generally higher proportions of users (more than
85%) considered the statistics produced as either useful or very useful.

Overall, users' satisfaction with the Details, Relevance, Frequency of Publication and Style of Presentation
of official statistics was encouraging. However, users were relatively less satisfied with the timeliness of
releases of official statistics. While higher proportions of users said they were satisfied with the relevance
(96.3%), style of presentation (85.4%), details (84.1%), and frequency of releases (71.7%) of statistics on
national accounts, only 59.2 per cent indicated that they were satisfied with the timeliness of the release.

Price (69.8%), demographic (64.5%) and health (62.3%) statistics were reported to be the most easily
accessible official statistics. Labour statistics (56.0%) were identified to be the most difficult product to
access or obtain. Respondents were of the view that publications (68.8%) were the statistical products with
clear descriptions of the methodology used, followed by demographic (66.7%), health (65.9%) and
education (64.8%) statistics.




According to most of the users (82.1%), statistics produced within the national statistical system are
coherent. Only 17.9 per cent of users were of the view that statistics produced within the national statistical
system are not coherent.

On a whole, 81.8% of the respondents had contacted GSS for data or statistical products or made enquiries
about the outputs of the Services. Personal contact with GSS offices (i.e., the head-office, regional offices
or district offices) has been the norm among users according to the findings. Contacting the GSS through the
electronic media (telephone, e-mail or through the website or fax) is extremely low.

Majority of users (76.6%) required official statistics within one week, while 10.1 per cent required the
information within two weeks and 9.4 per cent, within one month. Three out of five respondents (62.4%)
indicated that GSS responded to their request within one week, while 10.1 per cent said their request was
responded to within two weeks. Another 10.1 per cent indicated that their request was responded to within
one month.

About 83 per cent of the respondents were satisfied with the packaging of their request from GSS while 16.9
per cent of them registered their dissatisfaction with the packaging. On the question of whether the
packaging met their needs or not, more than half (54.2%) reported that GSS satisfied them fully and 38.9 per
cent said their needs were partially met but 7 per cent said their needs were not met at all. For those whose
needs were not met, the reasons assigned include their inability to get exactly what they wanted (52.6%), the
inadequacy of'the details given (45.8%) and outdated data (24.0%).

The Ghana Demographic and Health Survey (68.8%) is the most commonly used publication of GSS,
followed by Census publications (67.5%) and the Ghana Living Standards Survey reports (65.8%).

Users' level of satisfaction with GSS' publications was sought with respect to their relevance, accuracy,
accessibility and style of presentation. More than 94 per cent of the respondents were satisfied with the
relevance, accuracy and style of presentation. On the other hand, 13.6 per cent of respondents rated
accessibility as either poor or very poor.

Less than half (46.2%) of users of official statistics have ever accessed the GSS' website. Of those who ever
used GSS website, 68 per cent were of the view that the website is good in terms of accessibility but 7 per cent
of users were disappointed or could not access the website. Sixty-five per cent of users viewed the website
content as good while 19 per cent viewed it as not good, or of no use. Users were of the view that GSS website
isnot updated regularly and according to 15.8 per cent, the design of the user interface is not good.

Users declared that their preferred mode of disseminating official statistics are website (20.4%), printed
publications (16.6%) and press releases (12.0%).

Nearly half (47%) of the users of official statistics had not been influenced in any way by media coverage on
GSS and that their perceptions about GSS remain the same, compared with 17 per cent who claimed to have
been influenced by media reportage.




CuarTER 1: INTRODUCTION

1.1 Background

National Statistical Offices (NSOs) are increasingly striving to ensure that their products and
services satisfy stated and implied user needs. Customer satisfaction, a term frequently used in
marketing, is a measure of how products and services supplied by a company or organization meet
or surpass customer needs and expectations. User Satisfaction Surveys (USSs) are conducted by
statistical offices to assess the level of satisfaction of users with statistical products. These surveys
seek to determine the number of users, and whether services rendered to them exceeds or falls
below their expectations. The USSs attempt to find out users' views regarding packaging and style
of presentation, content, details of analysis, timeliness and frequency of release of official
statistics and statistical products. User Satisfaction Surveys try to assess users reported
experiences with institutions that produce statistics, their products and whether they meet their
satisfaction goals.

Ghana received funding under the Statistics for Results Facility (SRF) programme to implement
the Ghana Statistics Development Plan (GSDP). The rollover of the GSDP is aimed at establishing
the statistical base of the country through multi-sectoral effort led by the Ghana Statistical Service
(GSS). In the preparation of this strategic plan, which is the first system-wide plan for statistics in

the country, the following Ministries and Departments were consulted:
e  Ministry of Communication (MOC);

Ministry of Education (MOE);

Ministry of Food and Agriculture (MOFA);

Ministry of Health (MOH);

Births and Death Registry under the Ministry of Local Government, Environment and

Rural Development (MLGERD);

Ministry of Lands, Forestry and Mines (MOLFM);

Ministry of Employment and Social Welfare (MOESW);

Ministry of Trade and Industry (MOTI);

Ministry of Women's and Children's Affairs (MOWAC);

Ministry of Finance and Economic Planning (MOFEP); and

National Development Planning Commission (NDPC).

Unlike the situation in some countries where the National Statistical System (NSS) is defined by a
legal framework and institutional arrangements for the collection, compilation, dissemination and

use of official statistics, the NSS in Ghana is not explicitly mentioned as an institution in any
legislative document but only implied as a mandate of the GSS. PNDC Law 135 (Statistical




Service Law, 1985) gives legal backing to GSS to coordinate and collaborate with MDAs and
other organizations that produce official statistics. The GSS is to provide the coordinating
mechanism within the NSS to ensure that data and resources can be shared between development
sectors effectively and efficiently.

Basically, the NSS in Ghana embodies all MDAs responsible for gathering statistical data through
nationwide surveys, administrative records and other sources of information. The GSS and the
MDA, either independently or collaboratively, have over the years been producing statistics and
indicators in several broad areas. The MDA s produce statistical data mainly in the areas that are in
line with their mandates; while the GSS, independently or in collaboration with the MDAs,
produces statistical data in all the broad areas. The mandate of GSS also extends to the
dissemination of other critical statistics as defined under the Statistical Service Law of 1985. The
outcome of the coordination is thus to ensure effective working relationships among the
constituent stakeholders, namely the producers and users of statistics. As part of GSS' vision to be
the country's leader in the production of official statistics and to provide stakeholders with high
quality statistical data, itis deemed necessary to spearhead the conduct of this important survey.

As has always been the case, GSS is committed to the collection, compilation, analysis and
dissemination of quality statistical data consistent with internationally accepted methodology and
standards and it is expected that relevant statistical data will be promptly made available to the
broad spectrum of public and private stakeholders, for the purposes of good governance and
informed decision-making on critical social and economic developments.. In addition, the GSS
provides strategic leadership and coordination in the development and use of statistics within the
NSS. This has necessitated the conduct of this survey which aims at assessing performance levels
in the production of official statistics.

This is the maiden user satisfaction survey of official statistics and statistical products that has

been conducted in Ghana. It was conducted to:

e Examine the priority needs of users of official statistics - government, private, research and
education sectors, media and civil society and their experiences and perceptions about official
statistics.

e Examine how official statistics are valued and used in the information processes and policy,
and decision-making.

e Setthe baseline indicators for monitoring improvements under the GSDP.

The findings of this survey which presents the satisfaction levels of users of official statistics in the
country would be shared with stakeholders of the NSS to guide them to strive hard to foster

professionalism, integrity and accountability in producing relevant statistics in the country.




1.2 Objectives of the survey

The main objective of the survey was to assess data needs, satisfaction with the current state of
official national statistics and perceptions of key users of the statistical products and services of the
National Statistical System (NSS). It was also to gauge the extent to which official statistics satisfy
the most urgent needs of the users, determine how easy or difficult it was to access official statistics
and accompanying metadata.

The survey was also meant to measure users' perceptions about the:

e Release of official statistics, in line with available release calendar or within the stipulated
timelines;

Level of detail provided or the inclusion of the right amount of information needed;

Ease of understanding official statistics;

Usefulness of official statistics in meeting the needs ofthe users;

Timeliness of official statistics; and

Reliability of the official statistics.

The specific objectives of the GUSS were to:
e Measure the extent to which the supply and quality of official statistics satisfy the needs of

users.
e [Examine the strengths and weaknesses of official statistics and identify the areas that need

improvement.
e Determine the relevance of statistical products from the NSS for informed decision-making by

government and business communities, the education sector; and for informed discussions
and debates by the media.

e Help GSS formulate actions for the NSS and increase quality of statistical products; help
improve packaging of statistical products to be user friendly, and enhance the use of statistical
information in the country.

e Make known the perception of users of statistics on the supply and quality of statistics in terms
ofreliability, credibility, timeliness and packaging.

e Monitor the use of statistics and examine the perceptions of users of statistics.

e Identify misconceptions and help to determine the corrective actions that need to be taken to
improve the NSS.

1.3 Scope of the survey

The GUSS covered users of statistics and/or statistical products in the Government sector i.e.

Metropolitan, Municipal and District Assemblies (MMDASs), Ministries, Departments and

Agencies (MDASs), the business community, Education sector, Media, International Agencies,

Civil Society Organizations and individual researchers. Each group was sufficiently represented

in order to disaggregate the results by group and thereby assess the differences in responses.

Within each of these groups, there were several types of institutions or organizations that

constituted the broad sector as explained below:

e Metropolitan, Municipal and District Assemblies (MMDAs)/Ministries, Department
and Agencies (MDAs): includes government ministries; the legislative assembly of the
country (parliamentarians) and associated entities, such as public agencies the central bank
(Bank of Ghana), other government bodies and district assemblies.




e Business community: includes business organizations such as the chamber of commerce,
industries and other business entities, association of employers, labour unions, banks and
other financial corporations.

e Education sector: includes universities and other tertiary institutions, educational institutions
atthe intermediate levels, such as teacher training colleges, nursing training schools, etc.

e Media: includes the main media houses in the country such as newspaper, radio and television
stations and other media publishing houses writing on economic, societal and political affairs.

e International agencies: includes development partners and other international bodies
operating within Ghana and dealing with economic and social development issues, providing
technical assistance, and donating or administering funds for development.

e Civil society: includes key non-governmental organizations, professional associations,
religious institutions and political parties.

e Individual researchers: include individuals who collect data from the Ghana Statistical
Service for research and other activities.

1.4  Limitations of the Survey

The survey was planned to be a face-to-face interview and, therefore, individuals who had used
official statistics but relocated outside Ghana were left out as well as foreigners who access official
statistics via the website or internet. The methodology also left out potential users of statistics or
statistical products as the sample size targeted only those who had ever used official statistics or
statistical products.

1.5 Definition of official statistics

Official statistics are statistics produced by designated government agencies in the course of their
work (i.e. routine statistics) or collected specifically for statistical and planning purposes or to
monitor progress in programme areas, forecasting as well as developmental programmes. The
survey attempted to find out from users their views on the details or level of presentation,
relevance, packaging and/or style of presentation of statistics or statistical products by agencies
within the statistical system in the country.

1.5.1 Categorization of official statistics or statistical products

The following are some examples of the various statistics produced under the major categories. It
is detailed enough but not necessarily exhaustive:

a. National Accounts
1. Gross Domestic Product/Income
ii. Per Capita Income
1i1. Economic Growth Rate

b. Price Statistics
1. Consumer Price Index
11. Producer Price Index
1ii. Inflation
iv. Prime Building Cost Index




c. Public Finance Statistics
1. National Budget (Income and Expenditure)
ii. MMDAs ' Expenditure Statistics

d. Monetary and Financial Statistics
1. Money Supply
il. Interest Rates
iii. Exchange Rates Statistics
iv. Internal Revenue Statistics
v. External Reserve Statistics
vi. Government Debt and Government Borrowing
vii. Balance of Payments

e. Business Statistics
1. Manufacturing Industrial Statistics
ii. Internal Trade Statistics
iii.Services Industry Statistics (Mining, quarrying, energy)
iv. Roads and Transport Industry Statistics (vehicle registration statistics)
v. Crude Oil Production Statistics
vi. Production of Energy Statistics (Electricity and Gas)
vii. Water Production Statistics
viii. Mining and Quarrying Statistics
ix. Tourism and Hospitality Statistics
x. Local and Foreign Investment Statistics
xi. Lending and Borrowing Statistics
xii. Construction Statistics

f. Labour Statistics
1. Employment Statistics
ii. Child labour Statistics
iii. Labour unrest
iv. Labour Organizations
v. Wages and Salaries

g. External trade statistics
1. Imports
ii. Exports

h. Demographic Statistics
1. Population Estimate
ii. Population Density
iii. Fertility and Mortality Rates
iv. Population Growth Rate
v. Population Structure (Age Distribution)
vi. Sex Ratio
vii. Migration Trends




viii. Marriage and Divorce Statistics
ix. Births and Death Statistics
x. Vital Statistics (Migration, birth and death, marriages and divorces)

1. Health Statistics
1. Incidence of Diseases
1. Disease Prevalence and Control Statistics
iii. Disease Fatality Statistics
iv. Human Resource
v. Patient Doctor Ratio
vi. Patient Nurse Ratio
vii. Health Facilities Statistics
viii. OPD Attendance Cases
ix. Dental Care Statistics
X. Maternal Health
xi. Antenatal Care
xii. Infant Nutrition / Immunization
xiii. Specialist Care Statistics (Cardio Vascular, Heart Surgery, Organ Transplant
Services, Radiotherapy, Mental Health, Plastic Surgery, Eye Care)
xiv.In-patient Attendance Cases

j. Education Statistics
i.  Enrolmentin all Levels of Schooling
ii. Pupil/Teacher Ratio
iii. Educational Facilities
iv. Level of Education Completed
v. Literacy/Illiteracy Rate
vi. Dropout Rate
vii. Educational Curriculum Statistics
viii. Educational Assessment Statistics

k. Crime and Judicial Statistics
1. Crime Rate Statistics
1. Prison Facilities
iii. Population at Prison
iv. Incidence of Crime
v. Crime Control

1. Environmental Statistics
1. Sanitation Statistics
ii. Environmental Pollution Statistics
iii. Weather Condition Statistics (Meteorological Records)
iv. Water Pollution
v. Forest/Land degradation/Depletion
= Small Scale Mining
= Tree felling/Lumbering




. Firewood/Charcoal burning
. Traditional Farming System(Shifting cultivation, Bush burning)
vi. Soil Erosion
vii. Soil Fertility
viii. Sea/Lagoon pollution
ix. Wetlands
x. Airpollution (Co, Co,, etc.)

m. Agriculture and fishery statistics
1. Production of major crops
ii. Annual fish production
ii1. Cartography/Geographic Information Systems (GIS) data




CHAPTER 2: SURVEY METHODOLOGY, TRAINING AND
FIELDWORK

2.1 Methodology
Various methods were considered with the aim of improving data quality of the 2012 GUSS.
These included direct interviews, administration of questionnaires through the post, inviting
respondents for a workshop and giving them the questionnaires to fill out after taking them
through the concepts.

Considering the characteristics of the respondents which include:
e busyschedules of managers/directors who are likely to answer the questions; and

e thescattered nature of individual users throughout the country with reference to the number of
regions and districts,

Coupled with limited funds available for the survey, the following strategies were considered

during the pre-test to reduce cost and increase response rate:

(1) The selected individual users and the media were invited to centres where respondents were
taken through the concepts, purpose and objectives of the survey; after which copies of the
questionnaire were distributed and questions administered to the respondents with the
assistance of trained interviewers.

(i1) Selected respondents in institutions/organizations (MDAs, Civil society, Business sector,
Education sector, International agency) were interviewed face-to-face by trained interviewers
in their various offices.

Feedback from the pre-test showed that respondents were going to be as objective as possible
when they were visited than being invited to a centre, fed and promised money for transport. It was
also realized that face-to-face interviews would be cost effective. The survey, therefore, adopted
“option 2” (face-to-face interview) for all categories of respondents. Individual respondents were
interviewed at agreed locations/offices upon prior notification and booking of appointments.

Heads of research units of selected organizations or institutions or similar staff, whose
responsibilities included the use of official statistics or statistical products, were interviewed on
behalf of their organizations or institutions.

2.2 Sampling frame

The sampling frame of the GUSS was prepared by compiling the names of organizations and
individuals who had ever used official statistics or statistical products from all the producers of
official statistics from January 2007 to December 2011 across the 10 regions of Ghana. The
sampling frame was revised during the pre-test and individuals/organizations with the following
defects were removed in order to have arealistic and reliable up-to-date frame for the sampling.
Individuals/institutions whose address and location could not be identified;

Individuals who had relocated outside Ghana

Organizations/institutions that had winded up/ closed down or ceased to operate in Ghana;

All other individuals/organizations not operating or living in Ghana.




The revised list, therefore, included all users of official statistics produced by Ghana Statistical

Service and other producers of official statistics across the country. Thus the acceptable domains

ofthe survey are:

1. Ministries, Department and Agencies (MDAs) and Metropolitan, Municipal and District
Assemblies (MMDAS),

2. Financial Institutions/Business community,
3. International Organizations,

4. MediaHouses,

5. Educational/Research Institutions,

6. Civil Society and

7.

Individual researchers/private firms

23 Sample Design

According to the master sampling frame, there were 934 local users of statistics. Assuming a Z-
value of 1.96 and absolute precision of 10per cent and expected rate of satisfaction of 50 per cent,
the sample size per domain was calculated as follows:

B NZ*p(1-p)
T d*(N-1)+Z%(1 -p)

n

where

N:Total number of users

Z:zvalue

d: absolute precision

p: expected proportion of users at the nationl level
2=1.96

N=934

p=0.5

d=0.1

n=_87.17

Nih= Sample size (ny x 7)
A total sample size of 610 was thus selected for the survey

2.4 Selection of the sample size per sector

A one-stage stratified sample design with proportional allocation to size was adopted in selecting
the number of users for each sector. The selection of institutions/individuals was accomplished by
carrying out sampling operations independently within each domain/sector. The selection
procedure of each domain involved the following steps:

o Institutions/individuals in each sector were arranged in alphabetical order.

o Users in each sector were selected systematically using the systematic sampling method.




Selection of the i" sampled organization within domain h can be expressed as follows;

Ss=RyF[Lx(I-1)]forI=1,2,3,4, ................. ., where

S, = selection of the i*"sample institutions or individuals in domain (sector)h

R, = random start for sector h

I, = sampling inteval for sector h

Table 2.1: Proportional distribution of users by sector

Number of
Institutions/
Sector individuals Allocation
MDAs/MMDASs 399 261
Financial Institutions 80 52
Education Sector 20 13
Media 75 49
International Organisations 57 37
Civil Society 81 53
Individual
researcher/private firms 222 145
Total 934 610

2.5 The GUSS Questionnaire

A GUSS questionnaire was developed based on a standard template used by other statistical

authorities elsewhere. The standard template was customized to ensure that it was appropriate for

Ghana. The questionnaire was in four sections:

e Section A asked about the respondents' use of official statistics — which statistics they use
regularly, the main sources from which they obtain those statistics, what they normally use
them for, how long and how often they have been using official statistics.

e Section B looked at the respondents' views on the quality of official statistics in terms of
relevance and accuracy, reliability, timeliness of release, frequency of release and
accessibility; their overall assessment of the quality of, and level of satisfaction with, official
statistics in the country.

e Section C asked the respondents about the quality of service delivery by the GSS, including the
frequency with which they seek the products and services, methods that they use when seeking
those products and services, and their views on the official website.

e Section D gathered information on the respondents, including the organizations for which they
worked, their ages, sex, education and contact information.

Alongside the development of the questionnaire, an Enumerators' Manual was developed, which
contained concepts, definitions, responsibility of field officers, interviews and supervisory
procedures.

2.6  Pre-test of the instruments
The GUSS questionnaire was pre-tested over a period of three days. Prior to the pre-testing of the
questionnaire, a two-day training workshop was organized in March, 2012 to help field personnel




understand the concepts and be familiar with the questions for the pre-test. Known experienced
field data collection officers were purposively selected for the pre-test. The pre-test gave insights
into the flow of the questions, average time required to administer each questionnaire, and helped
the GUSS team to fine-tune the questionnaire and the draft manual that had been prepared. The
pre-test also gave a fair idea about the response rate.

A day's review workshop was held with the field personnel to discuss the outcome of the pre-test.
During the workshop, challenges encountered were shared, recommendations were noted and the
instruments were reviewed and finalised.

2.7  Organisation of the field work

2.7.1 Recruitment of field officers
Forty eight (48) personnel were recruited and trained for the field work. At the end of the training,
forty seven (47) were selected for the field work and one person put on standby.

2.7.2 Main Training

A residential training programme was organized for 48 personnel from 11"-14" April, 2012. The
officers were trained on the GUSS instruments within three days by six facilitators. Training was
carried out using training manual, power point presentations and group discussions. All concepts
were explained and all ambiguity was clarified during the training. In determining participants
understanding of the course content and their ability to do quality work, class assessment was
conducted. Thirty-six (36) interviewers and 11 supervisors were finally selected for the fieldwork,
with each team comprising of a supervisor and a number of interviewers depending on the number
ofinstitutions/individuals in the region.

The eleven (11) teams constituted for data collection were formed according to the breakdown
shown in Table 2.2.
Table 2:2: Regional distribution of teams

S/N Region No. of
Teams

Westem

Central

Greater Accra
Volta/Eastem

Ashanti

Brong Ahafo

Northern

Upper East/ Upper West

O ~J NV W —
—_— = N = W e

2.7.3 Period of field work and Interviewer workload

Ten week days were used for field data collection from 16" to 27" April 2012. Few respondents
who, because of their tight schedules could not be met within the interview period were, however,
visited during the third week for the interview. Interviewers were responsible for the
administration of questionnaires to the institutions/individuals. Each of the 11 teams had an
average of 43 respondents to interview and the average workload per person was 15 respondents.

The general responsibilities for the interviewers were as follows:
o Locating the selected institutions/individuals in the sample that was assigned to them, and
administering the questionnaires.




o Identifying and interviewing all the eligible respondents in the selected institutions assigned to
them.

o Checking completed interviews to be sure that all questions have been asked.

o Making call-backs to interview respondents who could not be interviewed during the first
visit.

o Ensuring that the information given was consistent and reliable by keeping the respondent

focused on the questions.

Preparing debriefing notes in their notebooks for the field supervisor on the problems
encountered.

o

2.8  Supervision and quality control

Monitoring and supervision during the field work were necessary to ensure that the field

procedures were strictly followed. Supervisors played an important role in ensuring that good

quality data was collected. Among other things, supervisors were tasked to:

e Review each questionnaire to be sure it was complete and internally consistent;

e Help interviewers to solve any problem they might encounter in identifying the selected
institutions or individuals;

e Help interviewers to understand the concepts used, and also help to elicit information from
difficult respondents.

In addition to the supervisors' role, there were two other levels of monitoring in this survey. The
first was carried out by the six trainers whose duty was to clarify concepts and definitions where
needed, visit teams on the field to observe interviews, do spot-checks, and edit samples of
completed questionnaires. The second monitoring group was made up of three Management staff
who were responsible for overseeing and ensuring that field workers and the trainers were
executing their assigned duties.

2.9 Challenges

The following were some of the challenges faced:

= Difficulties in getting the selected respondents to respond to the questionnaires were identified
to be the major challenge to the survey. Most of the users were heads of
institutions/departments with busy schedules, including frequent travelling that made it
difficult for the field officers to get them to complete the questionnaires.

= Some of the respondents had to discontinue interview mid-way because they complained that
the questionnaire was bulky and, therefore, it was time consuming to complete them. They
continued responding only after persistent visits.

= Some of the selected respondents had changed their places of residence across regions and,
therefore, locating such respondents was difficult and time-consuming. In view of this, some
ofthe interviewers had to work across regions.

= Some of the contact numbers that had been provided for the respondents were not getting
through. This is because some of the respondents had changed their contact numbers over
time.

2.10 Publicity for the survey

Respondents were earlier on informed about the survey by telephone. This was done when the
project Secretariat tried to confirm with all selected institutions/individuals about their existence,
location and whether they had ever collected statistics/data from the GSS and other producers. In
addition to this, letters of introduction were distributed to the MDAs, businesses, international
agencies and others who had been selected for the survey to solicit their support and cooperation.
Identity cards were also provided to the field staff with the title of the survey on them.




2.11 Dataprocessing, analysis and reporting

Data Capture was done by manual data entry. This was carried out a week after the fieldwork. The
CSPro version 4.0 Software was used for the data capture while SPSS was used for the data
analysis. There were two office editors who were responsible for checking and preparing
questionnaires for data entry as they arrived from the field. In all, there were twelve data
processing personnel made up of a data processing supervisor, an assistant supervisor and ten Data
Entry Operators (DEOs).




3.1

Cuarter 3: Finpings

Response rate
Table 3.1 shows response rates for the 2012 Ghana User satisfaction Survey (GUSS) for all users
and by sector. A total of 610 institutions/individuals were selected in the sample, of which 566
completed the interview, yielding a response rate of 92.8 per cent. The difference between the
selected sample and completed interviews occurred mainly because some of the selected
institutions (5.2%) refused to complete the questionnaire. In some cases, the officer required to
answer the questions had travelled out of the country and some interviews also ended midway. A
few individual respondents could not be traced. The business community recorded the least
response rate (71.2%) while MDAs and the Media recorded response rates of 96.6 per cent and

95.9 per cent respectively.

3.2

Table 3.2 shows the distribution of respondents bysector of employment. About 45 per cent of the
respondents work with the central government ministries or local government.Of the individual

Table 3.1: Results of Interview

All users Results Per cent
Total 610 100.0
Completed 566 92.8
Partially completed 4 0.7
Officer to complete is not available 1 0.2
Could not be traced 4 0.7
Refused 32 52
Other 3 0.5
Sector Results
MDAs/MMDASs 261 100.0
Completed 252 96.6
Financial Institutions 52
Completed 37 71.2
Education 13
Completed 10 76.9
Media 49
Completed 47 95.9
International Organisation 37
Completed 35 94.6
Civil Society 53
Completed 49 92.5
Individual researcher/Private firms 145
Completed 136 93.8

Background of respondents




research sub-sector, 11.1per cent work with private firms, while nine percent work in research or
educational institutions and 8.3per cent work with the media. International organizations
accounted for almost 6 per cent of respondents, Civil Society made up about 7 per cent, while
public financial institutions constituted only 1.4 per cent of the respondents. Individuals who
could not identify themselves currently with any economic activity constituted 9.2 per cent.

Table 3.2: Distribution of respondents by sector

Number of

Sector working respondents Per cent
MDAs/ MMDAs 252 44.5
Financial institution/Business

community 8 1.4
Research/ Educational institution 51 9.0
Civil Society 38 6.7
International Organization 33 5.8
Individual researchers 136 24.3
Press and other media 47 8.3
Religious organization 6 1.1
Private mdividuals 54 9.6
Business persons 14 2.5
Private firms 63 111
Total 566 100.0

Table 3.3 shows the distribution respondents by educational attainment. Data users with
Bachelor's degree constituted 48.2 per cent and those with Masters or higher degree formed 41.5
per cent of the interviewed sample. Those who had only secondary school education or below
constituted less than one per cent while 8.7 per cent had post-secondary or higher national
diploma.

Table 3.3: Educational attainment of respondents

Number of
Educational attainment respondents Per cent
JHS/ Middle school level 1 0.2
SHS/'O' Level /'A' Level 3 0.5
Vocational/Technical/ commercial 1 0.2
Post-secondary/HND/Diploma 49 8.7
University (Bachelor's) degree or equivalent 273 48.2
Post graduate (Masters, PhD) or equivalent 235 41.5
Other 4 0.7
Total 566 100.0

33 Use of official statistics or statistical products and their sources

The survey sought to find out from respondents the type of official statistics they had ever used or
are currently using. Respondents were allowed to indicate all the types of official statistics they
have ever used or are using.




Out of the total number of 566 respondents, only1.8 per cent had never used official statistics or
statistical products (Table 3.4). Among the respondents who had used any type of official
statistics, the most common statistics or products ever used were demographic (77.9%),
publications (63.4%), education (53.9%) and health (50%) statistics. Other statistical products
used by respondents were Price statistics or CP1(39.9%), National Accounts (38.5%), Agriculture
and fishery statistics (37.1%), Labour statistics (35.7%), Environment statistics (32.9%),
Business statistics (28.6%) and Public Finance statistics (26.1%).

Table 3.4: Use of official statistics or statistical products

Number Per cent of

of Distribution by  respondent

Type of official statistics responses type of statistics N=566
National Account (GDP) 218 6.7 385
Prices (CPI) 226 7.0 39.9
Public Finance Statistics 148 4.5 26.1
Monetary and financial statistics 154 4.7 27.2
Business statistics 162 5.0 28.6
Labour statistics 202 6.2 35.7
External trade 118 3.6 20.8
Demographic statistics 441 13.7 77.9
Health statistics 283 8.8 50.0
Education statistics 305 9.5 53.9
Crime/Judicial statistics 79 2.4 14.0
Environment statistics 186 5.8 32.9
Agriculture and fishery statistics 210 6.5 37.1
Publication 359 11.2 63.4
Cartographic/GIS data 132 4.1 233
Other 8 0.3 1.4
None/never used 10 0.3 1.8

The source of information is very important as it assures verification and credibility of the
information used. Official Statistics are produced and disseminated by designated government
agencies. Other organizations which are not official producers of Official Statistics do disseminate
these statistics through their reports. It is with this understanding that the survey sought to identify
the common sources of Official Statistics.

The results show that in general, Ghana Statistical Service is the main source of statistical
information (39.2%). This is followed by Ministries, Departments and Agencies/Metropolitan,
Municipal, and District Assemblies (26.3%) and International Organizations (12.5%). In terms of
specific products, Bank of Ghana is the main source of Monitory Statistics, External Trade
Statistics and Public Finance. On the other hand, MMDAs/MDAs serve as the common sources of
Agriculture and Fisheries statistics, Environmental Statistics, Crime/Judicial Statistics,
Educational Statistics and Health Statistics.




Table 3.5: Sources' of official statistics or statistical products

Private  International
Sector Organisations

Types of MMDAs/ Educational summaries (eg. IMF, WB,
statistics GSS BOG MDAs institutions / analysis AfDBetc.) Total
National Accounts 35.7 26.1 11.6 45 45 17.6 100
Prices 53.3 15.1 10.2 33 59 122 100
Public Finance 20.9 30.0 30.0 1.8 3.6 13.6 100
Monetary and

financial 15.2 48.8 13.4 37 4.6 143 100
Business 27.0 21.2 16.6 12 17.0 17.0 100
Labour 40.1 2.2 30.5 5.6 7.1 145 100
External trade 253 27.5 19.2 27 7.7 17.6 100
Demographic 69.3 0.9 13.7 43 20 99 100
Health 31.6 0.8 48.3 52 29 112 100
Education 24.0 0.7 33.9 29.7 35 83 100
Crime/ Judicial 15.6 1.1 54.4 7.8 89 122 100
Environment 20.0 1.2 52.8 6.0 44 15.6 100
Agric and fishery 24.6 1.4 54.3 43 43 11.1 100
Publication 69.9 3.2 10.6 4.1 19 102 100
Cartographic 43.5 1.9 29.2 124 3.1 99 100
Other 33.3 0.0 11.1 11.1 222 222 100
Total 39.2 10.3 26.3 7.0 4.8 12.5 100

Table 3.6 shows that respondents mainly use statistics or statistical products for planning purposes
(23.9%), research work (19.9%) and informed decision-making or policy formulation (18.8%).
About 14 per cent use official statistics for monitoring performance, 11.5 per cent for evaluation of
work or output and 8.9 per cent use it for modelling and forecasting.

Statistics and statistical products that are mainly used for planning purposes include education,
publications, cartographic products, demographic and population estimates, environment,
agriculture, labour, business and health. In addition, statistics on national accounts or prices and
public finance are relied upon by users. Statistics such as National Account, Monetary and
financial and External Trade Statistics are commonly used for research purposes.

Table 3.6: Purpose for which users request statistics or statistical products

Inform

decision

making/

policy Modelling
formula- planning and Monitoring Evalua- Other

Type of statistics tion purposes forecasting Research  perfor mance tion use Total
National Accounts (GDP) 20.2 20.6 7.8 24.1 142 10.1 3.1 100
Prices (CPI & PPI) 20.2 21.9 9.7 19.8 143 10.1 4.0 100
Public Finance 20.2 20.5 9.0 18.6 142 12.8 4.6 100
Monetary and financial 20.1 18.6 9.1 23.5 134 10.1 5.2 100
Business 18.6 24.1 9.5 17.6 159 11.4 3.0 100
Labour 18.1 24.8 8.3 19.4 13.7 12.4 3.3 100
External trade 194 16.0 10.5 26.2 13.1 10.5 4.2 100
Demographic 18.6 24.8 10.0 22.2 12.1 9.8 2.5 100
Health 18.1 24.9 8.5 16.5 162 13.5 2.2 100
Education 17.7 26.1 7.6 17.0 16.8 12.6 2.1 100
Crime/ Judicial 20.1 22.3 7.6 15.2 16.8 14.7 33 100
Environment 17.7 25.4 9.8 15.4 15.8 13.5 2.3 100
Agric and fishery 17.7 25.2 9.7 16.9 16.0 12.5 1.9 100
Publication 19.7 26.2 7.6 24.0 99 9.6 3.0 100
Cartography & GIS data 17.5 26.3 10.1 20.5 12.5 10.4 2.7 100
Other 12.5 18.8 6.3 37.5 6.3 6.3 12.5 100
Total 18.8 23.9 8.9 19.9 14.1 11.5 2.9 100

"This could be from official press releases, publications or websites of the institution.




This section presents information on whether availability of statistics met the needs of
respondents Table 3.7 shows that 21 per cent of the respondents said they always found the
information they needed. Nearly two-thirds (64.8%) of the respondents also affirmed that they
usually obtained the information needed. Approximately five per cent of the respondents reported
that they almost never had the information they were looking for.

On the part of first time users, eight per cent reported that they found the statistics or information
they needed while about one per cent reported that they did not find the statistics or information
they needed.

Table 3.7: Distribution of respondents by availability of statistics they looked for

Number of
Response respondents Per cent
Always 119 21.2
Usually 363 64.8
Almost never 25 4.5
Did notneed anything specific 2 0.4
First time experience (found statistics/information) 45 8.0
First time experience (didn't find the statistics/information) 6 1.1
Total 560 100.0

Users were asked how long they had been using official statistics or statistical products. This was
to ascertain how important they valued statistics or how relevant they found the statistics made
available to them. Almost 45 per cent said they had used official statistics for more than 10 years,
and 22.8 per cent had used it for more than five years but less than 10 years. About four per cent
reported that they had used official statistics for less than a year (Table 3.8).

Table 3.8: Duration of use of official statistics or statistical products

Number of
Duration respondents Per cent
Less than 1 year 19 3.7
Between 1 and 4 years 147 28.9
Between 5 and 9 years 116 22.8
10 years + 227 44.6

In terms of frequency of use, about 15 per cent of the respondents use statistics daily in their work,
12.4 per cent use it on a monthly basis while 20.1 per cent use it on a quarterly basis. There were
other users who do not use statistics regularly or routinely but use it once a while or as and when
needed (Table 3.9).




Table 3.9: Distribution of respondents by frequency of use of official statistics

Number of
Frequency respondents Per cent
Daily 81 14.6
Weekly 45 8.1
Fortnightly 10 1.8
Monthly 69 12.4
Quarterly 112 20.1
Bi-annual 15 2.7
Annual 47 8.5
Once a while 131 23.6
Once 46 8.3

This section presents information on other official statistics which is currently not being produced
but are of relevance to respondents. Almost 49 per cent expressed interest in getting other data
while the remaining 51 per cent indicated that they were satisfied with the statistics they got for
their intended purpose (Figure 3.1).

Figure 3.1: Distribution of users according to their views on whether statistics
currently not being produced are of relevance

No
51%

34 Quality of Official Statistics

The f quality of official statistics is a determinant of its value and usefulness to the user. The quality
of official statistics refers to the reliability of the statistics and not necessarily the accuracy of the
information provided. The survey examined the types of quality information that users of official
statistics expect from the producers of official statistics. Five proxy variables were used to
measure the quality of official statistics namely;

1. Usefulness of official statistics to the user;

2. Timeliness of official statistics;




3. Relevance of official statistics;
4. The way in which the official statistics is presented/packaged; and
5. Sufficiency in the details provided.

Table 3.10 presents information on the usefulness of official statistics to respondents. Generally, in
terms of usefulness, users appreciate statistics they have access to.. On average, only 1.1 per cent
of users said the official statistics they ever used or are using are not very useful, meaning it did not
serve any purpose to them. One in every ten users said it was somewhat useful. In other words, they
made some use of the statistical products or services even though it did not serve the main purpose
for which they obtained the information.

Apart from some level of dissatisfaction expressed by users for Crime/Judicial statistics (20%)
and statistics related to Businesses (19.6%), External Trade (15.0%) and Labour (15.0%), users
mentioned that all other types of official statistics requested for were either useful or very useful
for the purposes for which they were obtained. It is important to note that users of demographic
statistics, Publications, Agriculture and fisheries, Health, and Education statistics rated these
products above 90 per cent as either useful or very useful. On the other hand, Business (77.9%) and
Crime/Judicial related statistics (79.2%) were rated as the least useful to users.

Table 3.10: Usefulness of each official statistics used

Percentage
Not

Types of official very Somewhat Very

statistics used useful useful Useful wuseful Total Number
National Accounts 0.9 9.5 514 382  100.0 220
Prices 0.9 9.6 544 35.1 100.0 228
Public Finance 2.1 9.6 56.2 322 100.0 146
Monetary and Financial 1.9 9.6 545 34.0 100.0 156
Business 2.5 19.6 472 30.7 100.0 163
Labour 4.0 15.0 545 26.5 100.0 200
External Trade 0.8 15.0 50.8 33.3  100.0 120
Demographic 1.4 5.5 439 49.2  100.0 437
Health 0.7 7.4 440 47.9 100.0 284
Education 0.7 8.9 43.6 46.9 100.0 303
Crime/ Judicial 0.0 20.7 45.1 34.1 100.0 82
Environment 0.5 11.9 47.0 40.5 100.0 185
Agric and fishery 0.5 7.4 49.1 43.1 100.0 216
Publication 0.0 7.1 516 41.2  100.0 364
Cartographic 1.5 9.1 530 36.4 100.0 132
Other 0.0 0.0 455 54.5 100.0 11
Mean 1.1 10.4 495 39.0 100.0

Table 3.11 provides information on the degree to which the statistics obtained is self-explanatory
and contains all the necessary details that the respondent needs. Overall, users' satisfaction with
official statistics with respect to details, timeliness, relevance, frequency and style of presentation
is encouraging. In their view, it is necessary to improve upon the timeliness of releasing all other

types of statistics, with the exception of economic statistics whose release calendar is strictly
followed.




Publications (90.9%) of GSS were rated as the highest statistical products with adequate details,
while labour statistics (62.4%) was the least rated in terms of the level of detail. In rating the
timeliness of official statistics (i.e. the dates for which official statistics are collected and released
for use), price statistics (75.2%) was rated as the highest according to users, followed by
publication (70.4%). In terms of the relevance of the different types of official statistics, a higher
proportion of respondents rated publications (97.2 %) as the highest, while Labour statistics
(86.2%) was rated the lowest. When asked to assess their satisfaction with the frequency of
publication of official statistics or the regularity of producing particular types of official statistics,
a high proportion of the respondents reported that they were most satisfied with the frequency of
producing Publications (81.7%) and Price statistics (81.1%) but less satisfied with Labour
statistics (56.7%). Users were generally satisfied with the style of presentation or packaging of
statistical products. However, satisfaction with the style of presentation of Labour statistics
(77.0%) was the lowest.

Table 3.11: Overall satisfaction with Official Statistics

Types of Official Style of
Statistics Used Details Timeliness Relevance Frequency Presentation
National Accounts 84.1 59.2 96.3 71.7 854
Prices 84.1 75.2 94.6 81.1 8.3
Public Finance 80.7 66.9 93.1 740 822
Monetary and financial 842 66.4 96.6 753 829
Business 70.1 60.1 92.4 71.5 823
Labour 624 45.1 86.2 56.7 77.0
External trade 769 573 93.1 70.7 853
Demographic 83.9 58.0 94.3 70.5 88.7
Health 832 62.7 96.8 742 90.3
Education 82.6 66.7 96.0 773 89.6
Crime/ Judicial 753 58.4 96.1 70.1 80.5
Environment 76.5 59.0 92.1 68.4 785
Agric and fishery 824 62.2 96.2 718 85.6
Publication 90.9 70.4 97.2 81.7 944
Cartographic 773 66.4 93.0 68.0 85.0
Other 90.0 50.0 100.0 60.0 100.0

Figure 3.2 shows that more than 50 per cent of the respondents were of the opinion that adequate
information were provided on 15 out of the 16 statistical products listed in the survey,. It is only
Labour statistics for which majority of respondents felt that adequate information was not
provided.




Figure 3.2: Respondents' agreement on provision of adequate information
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Table 3.12 presents an assessment of the accessibility of official statistics or products. There was
no single set of product for which more than 80 per cent of the respondents said it was easy or very
easy to access even though usage was very high. The statistical products which a higher proportion
of respondents (69.8%) reported as being easily accessible were price statistics followed by
Publications (67.8%), Demographic statistics (64.5%) and National Accounts statistics (62.5%).
Labour statistics was reported by as high as 41.7 per cent of the respondents to be difficult or very
difficult to access.

Table 3.12: Respondents' assessment of the accessibility of Official Statistics/Products

Types of Official Somewhat Very

Statistics Used Difficult difficult Easy Easy Total
Prices 8.6 216 563 13.5 100.0
Public Finance 12.2 320 456 10.2 100.0
Monetary and financial 11.0 292 526 7.1 100.0
Business 13.8 362 438 6.2 100.0
Labour 21.0 350 400 4.0 100.0
External trade 12.1 362 448 6.9 100.0
Demographic 8.7 268 519 12.6 100.0
Health 10.6 27.1  50.0 12.3 100.0
Education 10.6 28.1 513 9.9 100.0
Crime/ Judicial 17.5 300 500 2.5 100.0
Environment 14.7 326 467 6.0 100.0
Publication 6.8 254  60.1 7.7 100.0
Cartographic 14.2 41 362 5.5 100.0
Other 8.3 16.7 500 25.0 100.0




Table 3.13 presents information on access to metadata’. On average, about 10 per cent of users
reported that they had difficulty in accessing the metadata of the official statistics they use. In
addition, 18.3 per cent reported that they accessed the metadata with some difficulty. However,
46.3 per cent of users said it was either easy or very easy to access the metadata on the official
statistics or statistical products that they use.

Specifically, more than half of users reported that the metadata on Publications (56.3%),
Education (54.4%), Demographic (52.0%) and Health (51.0%) statistics were either easy or very
easy to access. On the other hand, the metadata on Public Finance (38.2%), National Accounts
(32.6%), Labour (31.8%), Environment (31.7%) and Cartographic (30.3%) statistics were the
most difficult or somewhat difficult to access.

Table 3.13: Respondents' level of access to metadata on Official Statistics / Products

Degree of Access to Metadata Do Not

Types of Official Somewh at Very  Access This

Statistics Used Difficult Difficult Easy Easy Information Total
National Accounts 13.5 19.1 353 7.0 25.1 100.0
Prices 6.8 172 412 72 27.6 100.0
Public Finance 11.1 271  36.1 56 20.1 100.0
Monetary and financial 9.2 204  36.8 8.6 25.0 100.0
Business 83 237 372 7.1 23.7 100.0
Labour 119 199 383 20 27.9 100.0
External trade 10.7 165 372 6.6 28.9 100.0
Demographic 9.0 136 412 10.8 25.3 100.0
Health 9.6 157 421 89 23.6 100.0
Education 6.1 152 473 7.1 243 100.0
Crime/ Judicial 7.6 165 48.1 13 26.6 100.0
Environment 9.8 219 393 55 23.5 100.0
Agric and fishery 6.6 165 434 6.6 26.9 100.0
Publication 5.0 130 474 89 25.8 100.0
Cartographic 109 194 38.0 62 25.6 100.0
Other 16.7 16.7 25.0 83 333 100.0
Mean 9.6 183 39.6 6.7 25.8 100.0

The survey sought to know whether respondents made use of the official description of sources
and methods used in compiling the official statistics. Figure 3.3 shows that the users of
Publications (68.8%) made the most reference to the descriptions attached to the statistics they had
used/ever used, followed by users of Demographic Statistics (66.7%), Health Statistics (65.9%)
and Education Statistics (64.8%). Slightly more than a quarter of respondents (26.7%) made
references to the use of Other Official Statistics.

*Metadata is the information provided on data in relation to data sources, explanatory notes, methodological
descriptions, and references concerning concepts, classifications, and statistical practice.




Figure 3.3: Respondents making reference to descriptions of sources and methods
used for compiling official statistics
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Respondents who made reference to descriptions of sources and methods used in statistical
products were also asked whether the information provided on the methodology were useful and
detailed enough to interpret the data. Table 3.14 indicates that a higher proportion of users of
Crime/Judicial Statistics (42.0%) reported that the information provided on methodology was
either not useful or fairly useful, followed by users of Public Finance Statistics (26.9%) and
Monetary and Financial Statistics (26.9%). On average, 2.9 per cent of respondents reported that
the descriptions of sources and methods were completely not useful.




Table 3.14: Respondents' assessment of information on methodology of statistical
products and the level of detail

Types of Official Not  Fairly Very

Statistics Used useful useful Useful wuseful Total Number
National Accounts 30 21.8 4.7 10.5 100.0 133
Prices 37 22.0 62.5 11.8 100.0 136
Public Finance 6.5 204 613 11.8 100.0 93
Monetary and financial 32 23.7 65.6 75 100.0 93
Business 2.0 235 60.2 143 100.0 98
Labour 50 214 67.8 58 100.0 121
Extemal trade 2.7 189 63.5 149 100.0 74
Demographic 14 14.0 62.0 226 100.0 279
Health 1.7 17.8 61.5 19.0 100.0 179
Education 20 17.8 629 173 100.0 197
Crime/ Judicial 4.0 38.0 50.0 80 100.0 50
Environment 33 18.7 642 13.8 100.0 123
Agric and fishery 52 119 642 18.7 100.0 134
Publication 13 12.1 68.1 185 100.0 238
Cartographic 12 235 593 160 100.0 81
Other 0.0 0.0 50.0 500 100.0 6
Means 29 19.1 61.7 163 100.0

3.4.1 Dissemination of Official Statistics / Products

Publicly disseminated calendar refers to pre-announced dates for the release or publication of
official statistics by the producer. The announcement could be a press release, public
announcement, or publication on the producer's website or any other form of communication.
According to Figure 3.4, a greater proportion of the respondents indicated that they were not aware
of any disseminated calendar that announces the dates on which the official statistics they use are
released. Knowledge of dissemination calendar dates was highest for Demographic Statistics
(16.3%) followed by Prices (15.5%) and Publications (14.7%). Respondents were least
knowledgeable about the release dates for Cartographic information (2.0%).

Figure 3.4: Respondents' knowledge of dissemination calendar
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Table 3.15 presents respondents' knowledge about the release of official statistics by producers on
scheduled dates and times according to the disseminated calendar. A high proportion (65.9%) of
the respondents who were aware of a dissemination calendar said Price Statistics are released on
the dates announced followed by Public Finance Statistics (58.5%), National Accounts (54%) and
Education Statistics (52.5%). As high as 57.3% of the respondents were of the opinion that
Demographic Statistics are not released on the advertised dates. As high as 61.3 per cent of the
respondents did not know whether or not Labour Statistics are released on the scheduled dates.

Table 3.15: Respondents' knowledge about whether the releasing of official
statistics/ products is based on dissemination calendar

Percentage
Types of Official Do not
Statistics Used Yes No know Total Number
National Accounts 54.8 219 233 100.0 73
Prices 65.9 13.6 20.5 100.0 88
Public Finance 58.5 20.0 215 100.0 65
Monetary and financial 43.2 182 38.6 100.0 44
Business 30.3 242 455 100.0 33
Labour 16.1 226 613 100.0 31
External trade 22.9 28.6 48.6 100.0 35
Demographic 26.2 573 16.5 100.0 103
Health 43.8 297 26.6 100.0 o4
Education 52.5 220 255 100.0 59
Crime/ Judicial 30.4 21.7 478 100.0 23
Environment 22.6 258 51.6 100.0 31
Agric and fishery 354 250 39.6 100.0 48
Publication 35.8 442 20.0 100.0 95
Cartographic 333 16.7 50.0 100.0 18
Other 0.0 20.0 80.0 100.0 5

The nature and type of presentations used for disseminating statistics depend on the target
audience. The Ghana User Satisfaction Survey sought information from users regarding their
ability to understand and interpret statistics in the form presented. This information is expected to
help producers of official statistics design their final products to meet the expectations of their
users. The responses to this question indicate that majority (71.7%) of users easily or very easily
understood the statistics in the way they were presented. Only 6.3 per cent of users did not
understand the statistics at all because of the way the information were presented while another 22
per cent had a fair idea but could not interpret the statistics fully (Table 3.16).

When the results are considered according to the various categories of official statistics,
respondents appear to find presentations of Publications (83.4%), Education statistics (83.3%),
Agriculture statistics (79.3%) and Demographic statistics (79.2%) easy or very easy to understand
and interpret. However, respondents reported that presentations relating to Public Finance
Statistics (41.7%), Monetary and Financial Statistics (40.1%), External Trade Statistics (39%) and
Labour Statistics (35.6%) were either not easy or fairly easy to understand.




Table 3.16: Respondents' understanding of the presentations of Official Statistics

Per cent
Not Fairly Very

Types of Official Statistics Used Easy Easy Easy Easy Total Number
National Accounts 7.3 27.1 523 13.3  100.0 218
Prices 5.4 253 551 14.2  100.0 225
Public Finance 15.3 264  50.0 83 1000 144
Monetary and financial 1.3 289 526 7.2 100.0 152
Business 7.0 255 573 10.2  100.0 157
Labour 9.5 262 564 7.9 100.0 202
External trade 9.2 297 492 11.9 100.0 118
Demographic 3.6 172 602 19.0 100.0 437
Health 2.5 203 612 16.0 100.0 281
Education 3.4 133 650 18.3 100.0 300
Crime/ Judicial 8.6 185 66.7 6.2 1000 81
Environment 4.8 208  60.7 13.7 100.0 183
Agric and fishery 2.9 178  63.8 15.5 100.0 213
Publication 1.3 153 653 18.1 100.0 360
Cartographic 95 291 512 10.2  100.0 127
Other 0.0 1.1 66.7 22.2100.0 582
Mean 6.3 220 584 13.3  100.0

Figure 3.5 shows respondents' assessment of the coherence and harmonization of the official
statistics they used. The data suggest that a higher proportion of the respondents believe that the
official statistics they use are fairly coherent (45.8%) while about one third of users think that the
statistics they use are coherent (33.4%). Only a smaller proportion of 2.9 per cent of the
respondents indicated that the products they use are very coherent. Almost one out of five (17.9%)
respondents mentioned that the products they use are not coherent.

Figure 3.5: Respondents' opinion on data coherence/ harmonization
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Table 3.17 provides information on the overall assessment of the quality of the official statistics
that respondents use or have ever used. Quality is used here to strictly reflect the opinion of the
respondents in terms of how reliable they find the official statistics they use. “Very poor” means
the respondent has no confidence in the official statistics that he/she uses. “Poor” means the
respondent has very little confidence in the official statistics that he/she uses. In other words, the
respondent has the opinion that even though the data could be used, they must be used with great
care as they can be misleading. “High” means that even though the respondent has some
reservations about the quality of the official statistics, he/she believes it can be reliable while “Very
high” means in the opinion of the respondent the official statistics is very reliable and can be
trusted fully for planning and in decision making.

On average, 2.4 per cent of users had no confidence at all in the official statistics that they use/have
ever used and another 16 per cent were of the opinion that even though the official statistics they
use lack the necessary quality, they can still be used with care. However, 73.6 per cent of the
respondents rated the quality of the official statistics they use as high, meaning that they are
reliable.

On specific statistical products, 91.0 per cent of respondents rated Publications as either being of
high quality or very high quality, followed by National Accounts (86.8%), Monetary and Financial
Statistics (86.3%) and Prices (85.8%). On the other hand, 36.0 per cent of respondents rated
Labour statistics as of poor or very poor quality. This is followed by Environment (26.3%) and
Crime/Judicial (25.4%).

Table 3.17: Respondents' opinion on overall quality of Official Statistics/Products

Per cent

Types of Official Very Very

Statistics Used Poor Poor High High Total Number
National Accounts 1.2 12.0 789 7.9 100.0 242
Prices 1.6 126 765 9.3 100.0 247
Public Finance 24 195 716 6.5 100.0 169
Monetary and financial 0.6 13.1 800 6.3 100.0 175
Business 3.1 194 737 3.8 100.0 186
Labour 8.0 280 60.0 40 100.0 225
External trade 277 193 720 6.0 100.0 150
Demographic 1.1 148 718 123 100.0 440
Health 20 162 70.1 11.7 100.0 291
Education 1.0 150 744 9.6 100.0 312
Crime/ Judicial 2.7 228 684 6.1 100.0 114
Environment 44 21.8 6838 5.0 100.0 202
Agric and fishery 3.0 152 753 6.5 100.0 231
Publication 0.6 84 829 81 100.0 381
Cartographic 46 175 727 5.2 100.0 154
Other 0.0 0.0 800 20.0 100.0 10

Mean 24 160 736 8.0




3.4.2 Respondents' Level of Satisfaction

Opinions on users' levels of satisfaction of official statistics were sought with respect to the
delivery processes of the statistical products. These views are expected to assist producers of
official statistics to re-strategize to meet the expectation of users. The results are shown in Table
3.18.

On average, only 2.0 per cent of users were dissatisfied with any of the processes involved in
obtaining official statistics. More than 80 per cent of users were either satisfied or very satisfied
with all the procedures in obtaining official statistics (Table 3.18). On specific processes, an
overwhelming majority of users (93.2%) were either satisfied or very satisfied with the 'usefulness
ofthe products used or services utilized. About 90 per cent of respondents were of the view that the
products are easy to read and understand. Also, while 84.6 per cent of the respondents were
satisfied with the cost of products, 84.6 per cent were satisfied with the duration between the time
the information was requested for and the time it was made available. However, 35.7 per cent of
the users of the official statistics were either very dissatisfied or dissatisfied with the processes
involved in accessing official statistics, and also with the level of detail presented (24.7%).

Table 3.18: Respondents' level of satisfaction of official statistics/products

Very Very
Dissatisfied  Dissatisfied Satisfied  Satisfied Total

Aspect Per cent Number
Processes in accessing official statistics 4.0 31.8 58.5 57 1000 557
Cost of the products 2.8 12.6 63.6 210  100.0 547
Duration between time requested and time it
was made available 2.8 12.6 63.6 210  100.0 547
Level of details of information needed 15 23.3 67.6 76  100.0 553
Products easy to read and understand 02 9.3 77.1 134 100.0 558
Quality of analysis and interpretation 0.7 15.3 73.8 102 100.0 550
Usefulness of product used or services utilized 03 6.5 79.0 142 100.0 556
First time use experience 24 19.7 70.5 74 100.0 552
Services after data acquisition 37 17.9 72.4 6.0  100.0 504
Mean 2.0 16.6 69.6 11.8

3.5 Respondents' Assessment of the Services Provided by the Ghana Statistical Service
The previous sections of this report covered statistical services and products by the various
institutions within the National Statistical System (NSS), including the Ghana Statistical Service
(GSS). The survey also sought the views of the respondents specifically on GSS, regarding issues
related to the frequency of contact, mechanisms for interaction, and satisfaction with services,
among others. This section analyses respondents' views about GSS.

Respondents were asked if they had ever contacted the Ghana Statistical Service (GSS) for data or
with a query. From Table 3.19, more than four-fifth (81.8%) had ever contacted GSS. Only one-
fifth (17.5%) had never contacted GSS and 0.7 per cent could not remember if they had ever
contacted GSS or not.




Table 3.19: Ever contacted GSS for data or query

Contact Per cent
Yes 81.6
No 17.7
Don't remember 0.7
Total 100.0

Those who had contacted GSS for data or with a query were further asked about the number of
times they had done so in the last 12 months. Table 3.20 shows that more than one-third (36.1%) of
the respondents had not contacted GSS in the last 12 months for official statistics or statistical
product. It is worth noting that 46.1 per cent had contacted GSS more than once in the last 12
months for official statistics or statistical product.

Table 3.20: Number of times respondents contacted
Ghana Statistical service

Times Per cent
None 36.1
Once 17.7
Between 2 - 5 times 29.9
More than 5 times 16.2
Total 566

The respondents who had contacted the Ghana Statistical Service (GSS) were asked to indicate the
method by which they had contacted the office. It can be observed from Figure 3.6 that 31.3 per
cent of those who had ever contacted the GSS did so through personal contact with a regional
statistical office or a district statistical office. Contacting GSS by means of fax was the least
method by which users of statistics made contact with the GSS (0.2 %).

Figure 3.6: Methods used in contacting GSS
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Figure 3.7 shows that almost 50 per cent of the respondents who had contacted Ghana Statistical
Service more than once in the past 12 months did so because they were requesting for data. The
results further show that seeking clarification (16.7%) on data received was the second reason why
GSS was contacted. Other reasons included the need to 'follow up on press release/publication’
(10.5%) and 'discuss data requirement' (9.4%) for specific research topics.

Figure 3.7: Reasons for contacting GSS
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Respondents were also asked to evaluate the GSS regarding treatment, relevance of data provided
in response to their request, and swiftness of the response to their requests. Information was first
sought from the respondents regarding the recent contact with GSS and/or how quickly they
required the information. They were also asked how long it took GSS to respond to the request.

The results show that 76.6 per cent of respondents required official statistics within a week while
10.1 per cent required the information within two weeks. Just about 13 per cent of users required
the official statistics in a month or more. With respect to the timing of the response, 62.4 per cent of
respondents said their requests were responded to within a week and 10.1 per cent had theirs
responded to within two weeks. It is important to note that the request for 11.4 per cent of responds
were not responded to at all while 16.3 per cent had their requests responded to in a month or more.




Table 3.21: How quickly the user required the information and how
long it took GSS to respond

How quickly information How long GSS took to respond

was required to request
Time Number Per cent Number Per cent
Within one week 357 76.6 290 62.4
Within two weeks 47 10.1 47 10.1
Within one month 44 9.4 47 10.1
More than one month 18 3.9 29 6.2
No response 0 0.0 52 11.4
Total 466 100.0 466 100.0

The survey sought the perspective of respondents on how GSS had packaged the data requested.
Figure 3.8 shows that 83.1 per cent of the respondents were satisfied with the packaging style
while 16.9 per cent of the respondents registered their dissatisfaction with the nature of packaging.

Figure 3.8: Satisfaction with packaging of data requested

The views of respondents were also sought on whether their requests or needs were met. While
more than half (54.2%) reported that GSS had satisfied them fully, 38.9 per cent said their needs
were partially met. About 7 per cent indicated that their needs were not met at all by GSS (Figure
3.9).




Figure 3.9: Request/ need met
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As shown in Figure 3.10, users assigned various reasons to why their needs were not met. The most
common reason was their inability to get exactly what they wanted (52.6%), followed by
inadequate details (45.8%) in the information received and outdated data (24.0%). The proportion
of respondents who complained about waiting longer than usual to have their data request met was

(18.2%) and those who said gaps in data made available to them was the reason for their
dissatisfaction was 16.1 per cent.

Figure 3.10: Reasons why needs were not met
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Respondents were also asked if they ever use any GSS publications in the past three years. As
shown in Figure 3.11, more than four-fifths (83%) of all respondents had ever used at least one of
GSS's publications within the period.

Figure 3.11: Ever used GSS publication
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Table 3.22 indicates that the Ghana Demographic and Health Survey (68.8%), Census (67.5%) and

Ghana Living Standards Survey (65.8%) reports were the most used publications in the past
three years. The least ever used product of GSS in the past three years is the Crime Victimization
Survey report (4.7%).

Table 3.22: Ever used GSS publications in last three years

Number

Statistical Product (N=468) Per cent
Ghana Living Standards Survey (GLSS) 308 65.8
Pattern and Trends of Poverty (derived from GLSS) 138 29.5
Core Welfare Indicators Questionnaire (CWIQ) Survey 93 19.9
Ghana Demographic and Health Survey (GDHS) 322 68.8
Multiple Indicator Cluster Survey (MICS) 65 13.9
Ghana Child Labour Survey 100 21.4
Transport Indicators Database Survey 32 6.8
Economic Survey Report 133 28.4
Ghana In Figures 78 16.7
Statistical Compendium (Women and Men in Ghana) 39 8.3
Quarterly Digest 62 13.2
Crime Victimization Survey (CVS) 22 4.7
Public Expenditure Tracking Survey 53 11.3
Situational Analysis/Service provision Assessment on Reproductive and Child Health

Service delivery 74 15.8
Key Socio-Economic Indicators (from Ghanalnfo) 145 31.0
Maternal Mortality Report 96 20.5
GDP Newsletter 76 16.2
CPI Newsletter 89 19.0
PPI Newsletter 48 10.3
GDP Bulletin 73 15.6
CPI Bulletin 62 13.2
PPI Bulletin 45 9.6

Census Reports (PHC, NIC) 316 67.5




Users'level of satisfaction with GSS's publications was sought with respect to relevance, accuracy,
accessibility and style of presentation. On average, 93.9 per cent of users viewed GSS publications
as good, very good or excellent in terms of their relevance, accuracy accessibility and style of
presentation (Table 3.23). Only 6.1 per cent of users viewed them as either poor or very poor.
Almost all the respondents (98.4%) viewed GSS products as relevant. This is followed by
Accuracy (96.0%) and Style of presentation (94.7%).

Table 3.23: Satisfaction with GSS's publications

Area Very poor Poor Good Verygood Excellent Total
Relevance 02 1.4 433 41.0 14.1  100.0
Accuracy 02 3.8 543 34.8 6.9 100.0
Accessibility 15 121 516 27.6 7.2 100.0
Style of presentation 0.8 45 536 33.7 7.4 100.0
Mean 0.7 54 507 34.3 8.9

Among the reasons which respondents assigned for their dissatisfaction with the services and
products of GSS were delays in coming out with reports (32.6%) and lack of detail in the reports
(22.8%). Other reasons mentioned include unsuitable style of presentation (16.1%) and the
necessity to make use of assumptions or proxies because what was required by users was not found
(Figure 3.12).

Figure 3.12: Why not satisfied
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3.6  Accessibility and Usefulness of Ghana Statistical Service's Website

Websites have become an integral part of modern communication, information sharing,
awareness creation and publicity. Websites also create a platform for international marketing and
has thus become very important in the corporate world. The User Satisfaction Survey, therefore,
examined users' knowledge about the existence of the GSS website, their views or comments on
accessibility and their use of the website. The results show that less than half (46.2%) of users of
official statistics have ever accessed the GSS website (Table 3.24). This indicates that people are
either unaware of the existence of the website or do not know that they could access some official
statistics or statistical publications from the GSS website.

Table 3.24: Per cent distribution of persons who had ever used the website of GSS

Response Percentage Total count
Yes 462 263
No 53.8 306
Total 100.0 569

Accessibility of GSS's website

Of'those who had ever used the GSS website, 68 per cent were of the view that the website is good
in terms of accessibility (Figure 3.13). These respondents indicated that even though they
sometimes encountered some difficulty, they could access the services provided by GSS on the
website. Again, one in every four users who had ever visited the website had no difficulty at all
accessing the services they wanted. Only 7 per cent of users who had ever visited the website were
completely disappointed or could not access the website.

Figure 3.13: Views of users of official statistics on GSS website




Content of the GSS's website

The GSS website is expected to contain official statistics and key statistical indicators on all
sectors of the economy. The survey elicited the views of those who had ever visited the website on
the content of the website. The results show that 65 per cent of users viewed the website content as
good while one in four (25%) rated it as very good. The content of the website is considered good
when one can make use of the services provided on the website in spite of some challenges they
might face while accessing the services.. On the other hand, about one-fifth (19%) were of the

view that the website content is not good as the information provided was of no use to them (Figure
3.14).

Figure 3.14: Views of users on the content of the GSS website

Updating the GSS's website

Regular updates of the GSS website are important as the purpose for creating the website is to share
information. Failure to update the website makes it absolutely irrelevant to users and defeats the
purpose for which it was created. The survey sought the opinion of users on whether the frequency
ofupdate of the GSS website met their expectations. The analysis shows that even though the GSS
website could be easily accessed and the contents are generally satisfactory, updating the website
remain poor in the view of users who visit the site.

Figure 3.15 shows that more than half (53%) of users of official statistics who ever visited the GSS
website indicated that updating of the website was not good. Updating of the website is considered
not good when more current information published by GSS cannot be found on the website.




Figure 3.15: Views of users on updates of the GSS website

Very Good
4%

Design of the User Interface of the GSS's website

In terms of the design of the user interface of the website, 15.8 per cent of the users were of the view
that it is not good. However, 73.4 per cent of users who ever visited the website view it as good.
Eleven per cent, on the other hand, view the site as very good meaning they did not have any
challenge at all when accessing the services on the website (Figure 3.16). The purpose of the user
interface design of the website is to make it user friendly and attractive enough to encourage
frequent visits by users. The design is also intended to facilitate the search and identification of
services provided on the website.

Figure 3.16: Views of users on the design of the website's user interface
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3.7  Preferred mode of publicizing official statistics and statistical

products and services
There are various channels of disseminating official statistics. The effectiveness of a given
dissemination strategy depends on factors such as the level of innovation associated with the
product or service, the target audience, and the communication channel. Creating the proper fit
begins with understanding the effectiveness of each dissemination medium. Creating the proper fit
also includes recognizing that no one channel is always sufficient (Reardon & Rogers, 1988).
Sometimes the interplay among the varied channels generates awareness and interest
simultaneously or sequentially.

In order to understand these factors, the survey elicited views of users on the preferred mode of
publicizing or disseminating official statistics. Figure 3.17 shows that one in every five preferred
the use of the website for disseminating official statistics. The next preferred medium users would
wish GSS to disseminate statistical results is through printed publication.

The results also suggest that the use of factsheets/brochures, press releases, dissemination
workshops, and media interaction are generally accepted as complementary modes for
disseminating official statistics. The least preferred channels for publicizing official statistics are
the use of CDs and social media.

Figure 3.17: Distribution of users by preferred mode of publicizing official statistics
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3.8 Influence of Media coverage or reportage on GSS

The mass media serves as the main source of information flow in Ghana and is, therefore, an
important channel for changing people's attitudes and behavior.. Having positive media influence
could build trust between users and producers of official statistics. The GSS, in recent times, has
engaged the media more frequently and regularly to create a media friendly environment. The
objective is to use the media to inform, educate, create awareness, and to sell its services and




products to the general population. The ultimate purpose is to improve people's attitudes and
behaviours towards making informed decisions with statistics.

The survey, therefore, sought to know whether media reportage on the services and products of
GSS over the year has had any influence on the users' perception of GSS and if it did, the nature of
the influence - was it negative or positive! |

Figure 3.18 shows that about half of users of official statistics had not been influenced in any way
by media coverage on GSS. In other words, about half of the users reported that their perceptions
about GSS remained the same despite recent media hype on the institution. This calls for more
media interaction, refocusing on the importance and quality of official statistics and how it affects
decision making in general.

Another important observation from the analysis is that the perception of 17 per cent of users of
official statistics was negatively affected by media reportage. GSS would need to reclaim its image
in the minds of people whose perceptions have been negatively affected by the media reportage
(Figure 3.18).

Figure 3.18: Distribution of users regarding media influence on their perception of GSS




4.1

CHAPTER 4: CONCLUSIONS AND RECOMMENDATIONS

Conclusions

In general, the GUSS has achieved its objectives. It has succeeded in evaluating the entire
statistical system by examining the needs and expectations of the users of official statistics. It is
expected that the outcome of the survey would guide producers of official statistics to improve
upon the data quality in the country and also meet the statistical needs of users.

The following conclusions were drawn based on the objectives of the Ghana User Satisfaction
Survey:

4.2

A number of statistics produced by the Ghana Statistical Service and other institutions within
the National Statistical System are being utilized by a wide range of users for different
purposes.

Generally, respondents' satisfaction with the services provided by the producers of official
statistics is high. However, satisfaction varied depending on the type of official statistics and
the purpose for which the statistics were required for.

Users were highly satisfied with the:

v" Details given for most of the statistics
v" Relevance of the data

v" Frequency of publication

v' Style of presentation

Areas where users are not very happy with and need improvement include:
v" Timeliness of release of statistics

v’ Ease of understanding of some of the statistics produced.

v' Accessibility of reports and statistics.

A high proportion of users were unaware of release dates of official statistics and statistical
products.

Among the statistics produced, labour statistics were identified as the most difficult to access.

Recommendations

The following recommendations are proposed for consideration by the GSS and other producers
of official statistics.

GSS, as the main leader in the production of official statistics, should conduct training for
officials responsible for the collection of statistics in the various MDAs/MMDAs, after
assessing their training needs.

Producers of official statistics should strive to improve their efficiency by improving the
accuracy, timeliness and frequency of release of official statistics.




Producers of official statistics need to improve on the dissemination strategy of statistics in
order to facilitate their accessibility to users.

Producers of official statistics should increase their efforts in data collection in order to fill data
gaps to enhance users' satisfaction.

Producers of official statistics should strive to make a lot more statistics available on their official
websites and, if necessary, provide links to the websites of other producers of official statistics.

Future user satisfaction surveys should include those who obtain statistical information mainly
through the internet (websites) in order to expand the sampling frame in future user satisfaction
surveys. This means that producers of official statistics need to create a database of their users,
including their names and contact details such as their telephone numbers, postal and email
addresses. The GSS website should also be modified so that users can register electronically.
This will make it easy for GSS to trace them for inclusion in future surveys.

Efforts should be made to come out with a calendar of release dates of statistical products and to
adhere strictly to the publicized release dates.

There must be increased awareness through education and statistical literacy programmes for
users to appreciate what is happening within the NSS.

GSS should strengthen and coordinate the NSS to ensure standardization and harmonization of
the concepts and definitions used in the production of official statistics.

There is the need to improve statistical and ICT infrastructures within the NSS to facilitate
quality, timeliness and dissemination of statistical products.

Users of official statistics have to be engaged in continuous dialogue throughout the production
process by the producers to maximize mutual gains.

Statistics on labour should be critically looked at within the larger statistical system.

Producers of official statistics should ensure that they frequently get feed-back from users in
order to understand their needs and requirements. Thus, USS should be conducted yearly to
serve as areview process for the NSS.




APPENDICES

AppendixA: Questionnaire

GHANA STATISTICAL SERVICE

User Satisfaction Survey

Introduction

The Ghana Statistical Service (GSS) became a semi-autonomous Public Service Institution in
1985, with the enactment of PNDC law 135, to provide a wide range of statistical products and
services for policy decision making, and monitoring and evaluation of national development
programmes as well as international initiatives. The effective performance of this role is
determined by the relevance, quality and reliability of the data produced by GSS. Users will be
satisfied if they find official statistics reliable and useful for their purposes. This will in turn
generate further interest in more statistical products and services. A means of finding out whether
stakeholders are satisfied with the statistical products and services offered by GSS is to conduct a
User Satisfaction Survey. The Survey will assess users/stakeholders' perceptions and opinions
about GSS products and services. Results from the survey will inform strategies for determining
the relevance and improving on the quality, reliability and acceptability of statistical products and
services in general.

Confidentiality

The GSS wishes to assure you that the information provided will remain confidential to GSS and
will not be disclosed, published or disseminated in a manner that will violate the GSS law of
confidentiality.

How to complete the questionnaire

The Questionnaire has four sections:

Section A asks general questions about your use of official statistics.
Section B asks questions about the quality of official statistics.
Section C asks questions about the Ghana Statistical Service.
Section D asks some questions about you.




Please complete all questions that are relevant to you in these sections. Note that you can
give more than one answer to some questions.

Interview Results:

1. Completed 4. Could not be traced

2. Partially completed 5. Refused

3. Officer to complete is not available 6. Other (specify)

INTERVIEWER'S NAME: DATE:...ccoueeverueruccensaccnnane
SUPERVISOR'S NAME: DATE:

SECTION A: USE OF OFFICIAL STATISTICS OF GHANA [1]

1. Have you ever used any of the following official statistics or statistical products?

(PLEASE TICK ALL THAT APPLY)

National accounts (GDP)

Price statistics (CPI, PPI, Inflation) (Monthly)

Public finance statistics

Monetary and financial statistics (BOP, money supply & interest
rate)

Business statistics (Industry, Trade, Services, Transport, and
Energy)

Labour statistics (Employment, Unemployment, Income)
External trade statistics (Imports, Exports)

Demographic statistics (Population estimates)

Health statistics

Education statistics (Literacy, Enrolment)

Crime/Judicial statistics

Environment statistics

Agriculture and fishery statistics

Cartographic/ Geographic Information Systems (GIS) data
Other (specify)
None/ never used (>>> GO TO SECTION C)
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2. Thinking about the purposes for which you use/used official statistics or
statistical products, do you usually find the information you are looking
for?

Lo AIWAYS. ettt ettt
2. USUALLY. coceeeee e
AIMOSE NVttt et

Did not need anything specific........c.ccoocerviriinienieniieneeienieeen
First time experience (found the statistics/ information)............
First time experience (didn’t find the statistics/ information)....

S
o s




3. Thinking about the purposes for which you use/used official statistics or statistical
products, are there any other data that you would like to have available?

Lt YOS ettt e U

00 GO TO
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4. Please give brief details of such data below:




(Ay100dg) 10tpO "0

eyep S[D/oydeidoue) u

sonsie)s
Suysy pue Moy w

SOIISIJB)IS JUSWIUOIIAUT [

SOIISIIEYS [RIOIPNL/AWIL) Y

sonsiels uoneonpy [

sonsnels yyesy 1

sonsnie)s orqderdowdq Y

Sonsne)s apen) [euwIxy S

sonsnels moqe]  j

sonsiyelS ssauisng 2

syjuawAed Jo doue[eq ‘39 SONSHL)S
[e1ouBUl} puB AIBJOUON P

SonsIyeIS doueul] djqng o

sonsneIS 9ld  °q

(dgDn) sunoddy [euoreN ‘e

A4104dS (NOILNLIZSNI
asvaild A41D4dS)
(o1sqom
(aav Juonestjqnd (onsqom
59011108 19030 ‘NN ‘M AT SISA[eue /S3SBIAI Juonjesrqnd (ousqamy (o1sqom
‘3-0) suorjeziuedio | /souBWILINS ssaxd [eroyO) /Saseafar | uonedrjqnd/sasedar yuoneorqnd
[eUOTIRUIdIUI JO 101098 suonnisul ssaxd [eIFO) ssaxd [ed1O) /soseaja1 ssaid
S9lIsqam /suoneslqng SJBALIJ [euoneonpy | SYAN/SVANIN Bueyd Jo jueyq [e1IJ0) SSO

(AT1ddV LVHL SEDYNO0S TTV MOLL ASVA1d)
Wy $ANSNE)s Ay (pa)ureiqo noL (S)321n0s Y} )LIPUI ‘T uonsang) ul pauonudw noA s3onpo.ad [BISHE)S 10 SINSNHE)S [RIYJO YIB A0 °S




(AJ102dg) (PO "0

elep S[D/omdeidoue) u

sonsIye)s
Surysy pue ooy W

SOISIIBIS JUSWIUOIIAUY [

SONSHEIS [BIOIpN[/AWIL) Y

sonsnyels uogeonpy [

sonsnels esy 1

sonspess oryderSowd Y

SOIISIE)S Opel) [BUIAIXT 'O

sonsne)S amoqey  J

sonsne)g ssauisng 9

sjuowAe  Jo doue[eq 30 sonsneIs
[eroueuly pue AIJQUON P

Sonsielg QdueUL] oNqng 0

g googogoogo og d

o g gooooo oo o

OO Oooooogoog go-g Qo

0o yggyoooog g oo g

sonsieI§ A q

]

oot ggooooogd gdg g

[

oot ggooooogd gdg g

L]

oo gooooooo.g go g

[]

(dgD) s)unodoy [euoneN ‘e

(Ay100ds
aseard) 1010

uonenjeAg

douewiofrod
SuLiojtuoN

oISy

3unsesaloy
pue SurjopoN

sosodind Suruue(q

uone[NULIOJ

Korjod/3unyewt
UoIsIoap
wlojul o,

SO1)SIIEIS [BI01JO JO adAL

(STIVLAA 44149 JAID ASVA'Td ‘4AHLO, A1 "ATddV LVHL SASOdUNd TTV MDLL ASVA1d)
*10J WAY) (P)asn oA JeyM JBIIPUI ‘T uonsang) ul pauonudw noA sponpoad [Bd1IsHe)s 10 SINSHEB)S [BIJO YIBI 10, °9




7. How often do you use official statistics or statistical products?

Daily. .o

Onceawhile. ...,
ONCE ..ot

WX anh L=
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<
OO0 000000

OJ
] >>>GOTO Q9

8. How long have you been using official statistics or statistical products?

Lessthan 1 year.......cccooveviiiiiiiiiiiiieiiieecieeeens
Between 1 and 4 years.......cccocceeeeiieeiiineinnnnnnnn.
. Between 5 and 9 years.......ccooeevviiiiiiiiiinennnnnn.
L0 YeATST ..t

B
o oood




SECTION B: QUALITY OF OFFICIAL STATISTICS IN GHANA

9. How useful do/did you consider each of the official statistics or statistical products you
use/used?
IF YOU USED THE STATISTICS FOR MORE THAN ONE PURPOSE, PLEASE PROVIDE
THE RESPONSE FOR THE MAIN PURPOSE FOR WHICH YOU USED IT.

(1 =Not very useful ; 4 Very useful)

REFERS TO RESPONSES IN Q1 AND TICK THE APPROPRIATE RESPONSES FOR THE
CORRESPONDING ITEMS IN Q9.

. Not very | Somewhat Very
Type of Statistics Useful Useful Useful Useful
1 2 3 4

National Accounts (GDP)
Price Statistics

Public Finance Statistics
. Monetary and financial
statistics e.g. Balance of
Payments

e. Business Statistics

f.  Labour Statistics

g. External trade statistics
h. Demographic statistics
i.  Health statistics

j.  Education statistics

k.  Crime/Judicial statistics
. Environment statistics

m. Agriculture and fishing
statistics

n. Cartographic/GIS data
0. Other (Specify)

alo o




10. For each of the official statistics you used, overall, were you satisfied with regard to
details, timeliness, relevance, frequency and style of presentation?

.. . R Relevanc Style of
Type of Statistics Details Timeliness o Frequency Presentation
Yes=1; Yes=1; Yes=1; Yes=1;
No=2 No=2 No=2 No=2 Yes=1; No=2

a. National Accounts (GDP)

b. Price Statistics

c. Public Finance Statistics

d. Monetary and financial statistics
e.g. Balance of Payments

e. Business Statistics

f.  Labour Statistics

g. External trade statistics

h. Demographic statistics

Health statistics

—

j- Education statistics

k.  Crime/Judicial statistics

1. Environment statistics
m. Agriculture and fishing
statistics

n. Cartographic/GIS data
0. Other (Specify)
IF YES TO ALL, GO TO Q12 OTHERWISE ASK Q11

11. Why were you not satisfied with the service(s)? PLEASE TICK ALL THAT APPLY

-1 (Specify)
. Not enough details were provided.a..ae.....uueeeeeennenne.

"I (Specify)
. DaAta WAS OULAALEA . «....eeeennneenennnniieeeneneneeeeerreeseesssesssesss sossesssssssscsssssssnns

I (Specify)

NN

3. Data/information were ROt USEfUl..........cueeeeseecssrsossriosssensosnssssssossssssnsons
1 (Specify)

4. Needed to make a lot of assumptions/used as praxy...... .....cceeevveveirnconns
I (Specify)

5. Style of presentation Ot SUTLADIE..........uueueeeeessruesiosssraniensess oveenressnsessennsenes
I (Specify)

0. OLREr (SPECI[Y) .. cvvveresssressssnsssssrsssssiosssrosssssossssosssssosssssosss  sossssssssssssssnsssnsss




12. In your opinion, is enough information provided on any revisions/updates to the official
statistics or statistical products that you use?

Not
Applicable

X

Type of Statistics Yes

1

a. National Accounts (GDP)

b. Price Statistics

c. Public Finance Statistics

d. Monetary and financial statistics e.g. BOP
e. Business Statistics

f.  Labour Statistics
g

h

i

J

k

L.

External trade statistics
Demographic statistics
Health statistics
Education statistics
Crime/Judicial statistics
Environment statistics
m. Agriculture and fishing statistics
n. Cartographic/GIS data
0. Other (Specify)

DDDDDDDDDDDDDDDN?

[Sup punf {and iy fan ey an) pwny yanf g yanp ey g |
[y penhian) yunj ianj yuny fan) puny panf pwny yenp ) panf )

13. For each of the official statistics or statistical products that you use, how easy or difficult

is it for you to obtain/access them? (1 = Difficult; 4 = Very Easy)

Somewhat Eas Very
difficult y Easy

4

Type of Statistics Difficult

[y
N

National Accounts (GDP)

Price Statistics

Public Finance Statistics
Monetary and financial statistics e.g. BOP

Business Statistics

Labour Statistics

External trade statistics

5o |t |e e (o |

Demographic statistics
Health statistics

—

Education statistics

]
k. Crime/Judicial statistics
1

Environment statistics

m. Agriculture and fishing statistics
n. Cartographic/GIS data
0. Other (Specify)

1 1
1 1
I 1 o A A A L)
[ 1 1




14. For each of the official statistics or statistical products that you use, how easy or difficult is it
for you to access the metadata of these statistics (sources, explanatory notes, methodological
description, and references concerning concepts, classifications, and statistical practice)?

(1 = Difficult; 4 = Very Easy)

Difficult Somewhat Easy Very Do not access
this

Type of Statistics Difficult Easy information

2
I
>

National Accounts (GDP)

Price Statistics

Public Finance Statistics
Monetary and financial statistics e.g. BOP
Business Statistics

Labour Statistics

External trade statistics
Demographic statistics

Health statistics

Education statistics
Crime/Judicial statistics

. Environment statistics

m. Agriculture and fishing statistics

n. Cartographic/GIS data

0. Other (Specify)

=lE [ E e (e e o]

C ) ) ) ) ) | ) ) [ | ek
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IN BOTH QUESTION 13 AND QUESTION 14:
e IF OPTIONS 1 OR 2, ANSWER QUESTION 15
* IF OPTIONS 3 OR 4, GO TO QUESTION 16

e IF OPTION X, GO TO QUESTION 18

15. In your opinion, what makes it difficult for you to either obtain/access the official statistics
or access the metadata of these statistics (sources, explanatory notes, methodological
descriptions, and references concerning concepts, classifications, and statistical practice)?

[J (Specify)

L. Costtoo high. ..o O
[ (Specify)

2. Did not know where to get information.... L O
[ (Specify)

3. Did not know information eXiSt.......c.cee. L O
[ (Specify)

4. Other (SPECIfY)..veuiiiiiiii e O




16. Do you refer to or make use of the official descriptions of the sources and methods
used in compiling the official statistics? (IF NO TO ALL, GO TO Q18)

Yes =1
No=2

Type of Statistics

National Accounts (GDP)
Price Statistics

Public Finance Statistics
Monetary and financial statistics e.g. BOP

Business Statistics

Labour Statistics

External trade statistics

B (o |ale o (e

Demographic statistics
i.  Health statistics

Education statistics

Crime/Judicial statistics

Environment statistics

Cartographic/GIS data
Other (Specity)

I 1 A Ay

J

k

1.

m. Agriculture and fishing statistics
n.

0.

17. For each of the official statistics you use, is the information on methodology sufficiently
clear and at an adequate level of detail to be useful to you? (1=Not useful; 4= Very Useful)

Type of Statistics Not Useful | Fairly useful Useful Very Useful
1 2 3 4
a. National Accounts (GDP) O O O O
b. Price Statistics O O O O
c. Public Finance Statistics O O O O
d. Monetary and financial statistics e.g. BOP U U U U
e. Business Statistics U U U [
f. Labour Statistics O O O O
g. External trade statistics O O O O
h. Demographic statistics 0 0 0 0
i. Health statistics 0 0 0 0
j. Education statistics O O O O
k. Crime/Judicial statistics O O O 0
1. Environment statistics 0 0 0 0
m. Agriculture and fishing statistics 0 0 0 0
n. Cartographic/GIS data O O O O
o. Other (Specity) O O O O




18. For each of the following official statistics or statistical products, do you know whether
there is publicly disseminated calendar that announces in advance the dates on which
different official statistics are published? (IF NO, GO TO Q20)

Yes=1
No=2

Type of Statistics

O

National Accounts (GDP)

Price Statistics

Public Finance Statistics

Monetary and financial statistics e.g. BOP

Business Statistics

Labour Statistics

External trade statistics

e |m e |ale oo

Demographic statistics
Health statistics

o -

Education statistics

J
k. Crime/Judicial statistics
1

Environment statistics

Agriculture and fishing statistics

m.
n. Cartographic/GIS data
0. Other (Specify)

1 e 1

19. For all the disseminated calendar that you know, in practice are the official statistics or
statistical products released on the dates announced for the release?

Do not
Kknow

X

5

Type of Statistics

National Accounts (GDP)

Price Statistics

Public Finance Statistics
Monetary and financial statistics e.g. BOP

Business Statistics

Labour Statistics

External trade statistics

= | e |ale o |

Demographic statistics
Health statistics

o -

Education statistics

J
k. Crime/Judicial statistics
1

Environment statistics

m. Agriculture and fishing statistics
n. Cartographic/GIS data
0. Other (Specify)

1 1
DDDDDDDDDDDDDDDNg

I 1 s 1




20. What effect does the lack of official statistics or statistical products have on your
organization's activities? (PLEASE TICK ALL THAT APPLY)

N effect... it
. Delayed work plan.............cccoevervnnnee
. Inaccurate budgeting.........................
. Cannot determine production levels.........
. Use of poor estimates................coo....
Use of unofficial sources............c.......
. Other (specify).......cooviiiiniiiiiinn,

oo o

gQ = o

I I [ B

21. In your opinion, are the official statistics or statistical products that you used/ever used
presented in an easy- to-understand way? (1=Not easy; 4= Very easy)

Type of Statistics

Not Easy | Fairly easy Easy Very Easy

1 2 3 4
a. National Accounts (GDP) [ [ 0
b. Price Statistics 0 0 0 0
c. Public Finance Statistics (] [ [ 0
](;.OPMonetary and financial statistics e.g. = 0 0 0
e. Business Statistics (] [ [ 0
f.  Labour Statistics (] [ [ 0
g. External trade statistics 0 0 0 0
h. Demographic statistics 0 0 0 0
i. Health statistics 0 0 0 O
j. Education statistics 0 0 0 O
k. Crime/Judicial statistics [ [ [ 0
1. Environment statistics ] [ [ 0
m. Agriculture and fishing statistics 0 0 0 0
n. Cartographic/GIS data 0 [ [ 0
0. Other (Specify) 0 0 0 O

22. In your opinion, how coherent/harmonized are official statistics in Ghana? That is, the
degree to which consistent definitions, methods and standards are used
across government agencies in the production and presentation of statistics
(1= not coherent; 4 = very coherent)

Not Fairly Very
Coherent coherent Coherent | Coherent
1 2 3 4
O g a [




23. In your opinion, how would you rate the overall quality of official statistics or statistical
products in Ghana? (1= very poor quality; 4 = very high quality)

Type of Statistics Very Poor Poor High Very High
1 2 3 4
a. National Accounts (GDP) 0 O 0 0
b. Price Statistics 0 0 0 0
c. Public Finance Statistics 0 0 0 0
d. Monetary and financial statistics e.g. BOP 0 0 0 0
e. Business Statistics 0 0 0 0
f.  Labour Statistics 0 0 0 0
g. External trade statistics O O 0 0
h. Demographic statistics 0 m] 0 0
i.  Health statistics 0 m] 0 0
j. Education statistics 0 0 0 0
k.  Crime/Judicial statistics 0 H] 0 0
1. Environment statistics 0 m] 0 0
m. Agriculture and fishing statistics 0 H] 0 0
n. Cartographic/GIS data 0 m] 0 0
0. Other (Specify) 0 H] 0 0

24. Overall, taking into account all the official statistics or statistical products you use/have
ever used, how satisfied are you with the following?

Very Very
Unsatisfied Unsatisfied Satisfied Satisfied

1 2 3 4
a. Processes in accessing official statistics 0 H] 0 0
b. Cost of the product 0 H] 0 0
c.  Duration between time requested and time it
was made available 0 m] 0 0
d.  Level of details of information needed 0 m] 0 0
e.  Product easy to read and understand 0 0 0 0
f.  Quality of analysis/interpretation 0 m] 0 0
g.  Usefulness of product used/ Services 0 O O O
utilized
h.  First time use experience 0 H] 0 0
i. Services after data acquisition 0 m] 0 0




25. Please provide any additional comments on official statistics or statistical products in
Ghana, including areas where things could be improved.

(PLEASE SPECIFY THE DATASET(S) TO WHICH YOUR
COMMENTS REFER)

SECTION C: GHANA STATISTICAL SERVICE

THIS SECTION ASKS QUESTIONS SPECIFICALLY ABOUT THE GHANA STATISTICAL
SERVICE (GSS)

26. Have you ever tried to contact GSS for data or with a query?

Lo YeSiuiiii e O
2. NO el >>> GO TO Q35
3. Do not remember.............cceeeeeeeennnnnnn. a >>> GO TO Q35

27. Which of the following methods did you use in contacting the Ghana Statistical
Service?
(PLEASE TICK ALL THAT APPLY)

. Telephone to Head Office........ccccociiieeeiiiieiieeeee e

. Telephone to Regional/District Office............ccccomriiieenniieeennnenn.

. Email to Head Office..........oooiiiiiiiiiiee e,

. Email to Regional/District Office..........cccvueereiiiiieeniiieeeeieee e,

e WEBDSIEE . et
Fax.. .o,

. Personal contact with Head Office.........cccccccevviiiiiiiiiinniiiinnn.

. Personal contact with Regional/District Office..........cccccoevrreennnen.
Official letter/Contact by POSt........coovoiiieeiiiiie et
Personal Contact with an official of GSS.........................l.

— Do th 0 o0 o
N A O B

Other (SPECIEY) ..ttt ettt e e e e




28. How many times have you contacted GSS in the last 12 months for
official statistics or statistical products? (PLEASE TICK ONE RESPONSE ONLY)

L. NODC. ..o O >>> GO TO Q30
2. ONCE...oiiiiii e l
3. 2 -5 tMES. it O
4., More than 5 times.......ccccvvveeeeeeeeeeeciinrreeeennn.. O

29. If you contacted GSS once or more in the last 12 months, please indicate the reason
for contacting the Service. (PLEASE TICK ALL THAT APPLY)

a. Request specific data/figures............ooiuiiiiiiiiiiieeeeee e O
b. Follow up on press release/publication... . s O
c. Discuss data requirements, e.g. p0551b111ty of carrylng out a survey ............ O
d. Methodology query.. O
e. Methodology serv1ce/adv1ce O
f. Sampling service/adviCe. ........co.eiviiiiiiiiiii it L
g. Cartographic/GIS SEIrVICe......cuiiiitieiie ittt eieeiee e e esveeesveeene L
h. Seek clarification.. O
1. Requested guldance on the Webs1te . 0
j. Offer financial support, e.g. sponsor data collectlon data analys1s . g
k. Other (spec1fy) O
30. In the most recent contact you had with the GSS, how quickly did

you require the information?

1. Within one week........ccccooiiniiininiiniinen, O

2. Within two weeks..........ccovvevviieeiieeniieens O

3. Within one month...........cccceeviiieiiieeieenee. O

4. More than one month...........ccocoiininnnnne O

31. In the most recent contact you had with the GSS, how long did it
take the Service to respond to your query/request?

1. Within one week.........coccceviiniiiniiniciicine. O

2. Within two weeks..........ccooveveiieeniieeieeee, O

3. Within one month..........ccccooininiininninnne. O

4. More than one month............coceivinnienni. O

5. NO TESPONSE....eereeiiirieeeiiiieeeeriieeeeeieeeeeeaeeees d >>> GO TO Q35

32. In the most recent contact you had with the GSS, were you
satisfied with the way the data requested was packaged?




33. In the most recent contact you had with the GSS, was your request/need met?

1. Yes, fully....ccoooiiiiiiiiiieeieies O >>> GO TO Q35
2. Yes, partially....cccooeeeeeeeeeeeeennl. O
3. NO O

34. In the most recent contact you had with the Ghana Statistical Service, why was your
request/ needs met partially or not at all met? (PLEASE TICK ALL THAT APPLY)

Time data requested and data received was wide.......ccccceeeeevnnnnens 0
. Gap in data made available tome..............ccccoiiiiiiiiiiiiiies
Data was too outdated. ...........cooiiiiiiiiiiii
. Did not get exactly what I wanted.................ccccoiiiiiiiiiiiiiiinnnnnn,
Details were not enough.............ooooiiiiiiiiiii
Other (SPECITY) . e

o Ao o
00000

35. Have you ever used any GSS publication?

2. NOwiiiiiiiiiii, O >>> GO TO Q39

36. Which of the following GSS's publications/products have you ever used?

Publication

a. Ghana Living Standards Survey (GLSS)

b. Pattern and Trends of Poverty (derived from GLSS)
c. Core Welfare Indicators Questionnaire (CWIQ) Survey
d. Ghana Demographic and Health Survey (GDHYS)

e. Multiple Indicator Cluster Survey (MICS)

f. Ghana Child Labour Survey

g. Transport Indicators Database Survey

h. Economic Survey Report

i. Ghana In Figures

j- Statistical Compendium (Women and Men in Ghana)
k. Quarterly Digest

1. Crime Victimization Survey (CVS)

m. Public Expenditure Tracking Survey

I A

n. Situational Analysis/ Service Provision Assessment on Reproductive
and Child Health Service Delivery

o. Key Socio-Economic Indicators (Ghanalnfo)

p. Other (Specify)

g. Other (Specify)

[ S A




37. For each of the publications you used, overall, please rate each of them in terms of
your personal or organizational needs, with reference to relevance, accuracy and
reliability, accessibility as well as style of presentation. Use the scale provided below.

Rate Description
5=Excellent This indicates that the product or service has far
exceeded all expectations in this area.
4=Very Good This indicates that the product or service has
exceeded expectations in this area.
3=Good This indicates that the product or service has met
expectations in this area.
2=Poor This indicates that the product or service has not
adequately met expectations in this area.
1=Very Poor This indicates that the product or service has not met
fundamental requirements in this area.
- Style of
Publication/product Relevance Accflra.c.y & | accessibili Presentatio
reliability ty N
a. Ghana Living Standards Survey (GLSS)
(Every five years) 0
b. Pattern and Trends of Poverty (derived from
GLSS) (Every five years) N [
c. Core Welfare Indicators Questionnaire
(CWIQ) Survey O [
d. Ghana Demographic and Health Survey
(GDHS) (Every five years) N [
e. Multiple Indicator Cluster Survey (MICS) [ 0
f. Ghana Child Labour Survey [ 0
g. Transport Indicators Database Survey [ 0
h. Economic Survey Report 0 0
i. Ghana in Figures [ 0
J- Statistical Compendium (Women and Men in
Ghana) O N
k. Quarterly Digest 0 0
m. Crime Victimization Survey (CVS) [ 0
n. Public Expenditure Tracking Survey [ 0
o. Situational Analysis/ Service Provision
Assessment on Reproductive and Child Health
Service Delivery O N
p. Key Socio-Economic Indicators (Ghanalnfo) O ]
q. Other (Specify) O 0
r. Other (Specify) 0 0




38. If any of the publications/product is rated 4 or 5 with regard to the indicators in Q37
specify reason(s) why?
PLEASE TICK ALL THAT APPLY AND SPECIFY WHICH PUBLICATION

a. Not enough details were provided.........cccccocerevineinennnn. [1 (Specify) .........
b. Report/Data delayed.............cc.oviviviiiiiiiiieeeeeeieeas [ (Specify) .........
c. Data/information were not useful...........ccccocvvvriiririnennnnn. O (Specify) .........
d. Needed to make a lot of assumptions/used as proxy............ 1 (Specify) .........
e. Style of presentation not suitable.............cccecerieireenienennnn. [l (Specify) .........
f. Other (SPECIEY). .. viviieieieieieteeee e [ (Specify) .........

PLEASE INDICATE ANY ADDITIONAL COMMENTS YOU HAVE. INDICATE
WHICH PUBLICATIONS YOUR COMMENTS REFER TO.

39. Have you ever accessed the GSS website?

20 N0 e, 0 >>> GO TO Q42

40. What are your views on the GSS website?

Not Very
Good Good Good
1 2 3
A. Accessibility
B. Content
C. Updates
D. Design/User interfacing

41. Given the opportunity, which aspects of the GSS's website would you like modified?




42. What is your preferred mode of publicising statistical products and services?
PLEASE TICK ALL THAT APPLY)

a. Through press releases.........coovviiiiiiiiiiiiiee e 0
b. Media iNteractions. .........ouvueeririeeriniiaiee et et e e e 0
Co DSt 0
d. Fact sheets/brochures................coooiiiiiiiinieeeee s 0
e. Dissemination workshops... 0
f. Printed publications... . 0
g. Social media (tW1tter/face book etc) 0
B WEDSIEE. ..ttt 0
1. 0

Other (SPECITY)..uvuriniiei e e

43. Has the media coverage of GSS in the past influenced your perception about the Ghana
Statistical Service?

1. Yes, in a positive way.. a
2. Yes, in a negative way.. O
3. No, can't recall seemg/hearlng anythmg on the Ghana Stat1st1cal Serv1ce ............ O
4. No, my perceptions have not been influenced by the media.............cccceeiennn. O
5. NOtapPlicable. . ..veeie e O
44. Opverall, do you think there are ways in which the GSS could improve the service
it provides to users of their products?
L. YeSuioiiiiies e O
2. N0ttt 0 >>> GO TO Q46 (SECTION D)

45. Please give a brief description of the kind of improvement you expect to see.




SECTION D: RESPONDENT'S INFORMATION

46. Please indicate what type of organization/institution you work in.

02. Local GOVEINMENt. ........cooviiiiiiiiiii et e
03, Parllament..........ooooimiiiiii e
04. Political Organization.............oviiuiiiieeiiniit e e e eeiiieeeee e
05. Labour union.. .

06. Public ﬁnan01a1 institution. .

07. Research/Educatlonal1nst1tut10n...............................................

08. Public Library...

09. Non- govemmental orgamzatlon .................................................
10. International Organization...............c.cceviuieeeiiieeninieeninnennnn..
11. Pressand other media ........c...ooviiiiiiiiiiiiiieeee

12. Religious Organization.............ooveiiiiiiieeenniiiiiieeeeeeeeiiieeeeenns

13, Individual. ... .o e

14, BUSINESS PEISOM. ... .iutine ettt e etee et e e e ereeeesnaeeeennaeeeennnes
15. Private firm/organization...........ccceveiieiiiiiiiiie e it iiieeeeeeans

16.  Other (SPeCIfY)...uuiiiiiiiiii e

I I Y O B O

UJ

I I O B B

47a REGION CODE

47. INSTITUTION/INDIVIDUAL CODE

48. Please state your position or rank.

49. Are you a male or female?




50. What is your highest level of education?

01. Primary or lower school level...............oooiiiiiiiiiiiieiiiiiieiieeeeeviiee. [
02. JHS/ Middle school level.. O
03. SHS/ O' Level/'A' Level.. 0
04. Vocational/ Technical/ College/ Commer01al .................................. [
05. Post-secondary... 0
06. HND/ Diploma... .. 0
07. 1st Degree/ Bachelor s/Post graduate D1ploma ......................... O
08. Master's degree (MA/ Mphil).......cccooiiiiiiiiiiiiiiiiiciiciieeeeeeeee. [
09. Doctorate degree (PhD)........ccoooiiiiiiiiiiiii e L
10. Other (SPeCITY) ..ttt e H

THE GSS WOULD NOT USE Q051 IN THE ANALYSIS OF DATA BUT MAY CONTACT
YOU AGAIN FOR FURTHER CLARIFICATIONS.

51. Kindly provide us with your

a. Contact number(s):

b. Email Address:

THANK YOU FOR YOUR ASSISTANCE IN COMPLETING THIS QUESTIONNAIRE




Appendix B: List of Field Personnel

Supervisors:

Alhaji Enum Salifu
Boakye Asiamah
Dzanie Kwaku S.N.
Emmanuel Baidoo

Interviewers:

Afua Serwaa Adusei
Akua Otempong

Alex Ntim

Alhassan Michael Mabruk
Anthony Eshun
Attakora Yaw Boateng
Benedicta Ofosua
Bridget Sena Borbor
Caroline Anipah
Eleanor Takyi
Elizabeth Agbenyagah
Esi Bentum Botchwey

Emmanuel Boateng
Isaac Frank Arhin
Jacob Oswald Andoh
Salifu Amadu

Eugene Adu-Antwi

Faiza Adams

Gilbert Yinbil

Gladys Ataa Dabison

Isaac Antwi Adjei

Isaac Kwame Yeboah
Jacob Hagan Mensah
Jamaldin Sulemana

Jolene Mantey Amoo
Koffie Julius Dortey Sitsofe
Kwame Gyedu Acheampong
Linda Emmanuela Dumevi

Seth Amoah
Umuhera Braimah
Victoria Sottie

Michael Agyekum
Mildred Osei
Pearl Dua
Phylicia Saforo
Pobi Asumaneng
Priscilla Opoku
Reuben Mawuli Afetsi
Seth Opoku
Vivian Nkansah
William Eyimah
Yaw Osetl







